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About This Guide 

This guide supplements the main Dynamik Theme Cheat Sheet and covers topics in 
addition to the Genesis and Dynamik Theme functionality detailed there.

The latest version of the Cheat Sheet and the additional guides are all available in the 
Dynamik Theme Cheat Sheet Memberʼs Area.

Choosing the Dynamik Child Theme for Genesis was a good decision - it is a great theme 
for designing great sites, but the use to which you put it and how you use it will make all 
the difference between a successful site and one which disappoints. 

Determining what you want to achieve, and how you will achieve it, is the basis of 
developing a clear plan for your site.

Focusing on the core elements of research, design and correct implementation to match 
that plan will give you a huge advantage over others who just hope for the best.

The aim of the Cheat Sheet and these resources is to help you get the most from using 
Genesis and the Dynamik Child Theme. 

It will show you how to build more effective, better performing websites with them, taking 
into consideration aspects of internet marketing like:

• Market Research

• Keyword Research

• Site Purpose

• Site Layout and Design

• Search Engine Optimization (SEO)

• Traffic Generation and Search Engine Marketing (SEM)

It covers what else you need to do to develop an effective site; one that is optimized for 
SEO, that gets visitor traffic and that helps fulfill your expectations of, and intention behind, 
the site, be it revenue generation, lead generation, or spreading information to a wider 
audience. 

Cheat Sheet Updates and Additional Resources

To ensure continued easy access to Cheat Sheet updates and get additional 
materials that may be made available from time to time, please remain 

subscribed to the Cheat Sheet Membership Area and mailing list.
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This Cheat Sheet is independently produced and provided for you
by D10 Solutions Ltd.

Likewise, please note that the Cheat Sheet Membership Area is provided
independently to your Dynamik Theme Membership.
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ADDITIONAL RESOURCES 

For additional resources that address many of the common “how to”
and “what is” type of issues and queries involved in building 

a successful website and online business, please...

CLICK HERE

Dynamik Theme FAST Start

You will also be interested in this step-by-step guide to
building a site from scratch using Dynamik Theme

Available to Cheat Sheet owners at a special price here.
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Productivity

It might seem odd to include a section on productivity in this report, but if you can organise 
your time, environment and processes well, you will find it easier to succeed.

Focus is very important. Decide what it is that you want and develop a plan to achieve it. 

For example, if you are developing a single site to support an existing business, decide 
what its purpose is and how it can add the value you want. 

Or perhaps you are an affiliate marketer developing a portfolio of sites in different niches, 
so decide on how you want your business model to develop.

Then focus on following that plan and achieving the desired result. 

Do one project at a time and donʼt dilute your focus.

Once you have established a clear plan, avoid changing the purpose of the site or jumping 
from one business model to another in search of an easier or faster result. You will end up 
with no focus at all and achieve little.

Donʼt get distracted. Email and the internet will destroy your focus if you let them! It is easy 
to think that the latest offering is just what you need for you or your site(s) to succeed or do 
better. You will waste time and often money investigating these distractions. Hours will fly 
by. You will spend all day reading and watching and never actually taking any action. 

If you take no action, you will never achieve anything!!

Donʼt subscribe to every guru - and only follow a small number that offer something 
genuinely useful. Information overload is very common and unnecessary. Unsubscribe to 
any marketers or organizations that bombard you with junky offers. 

Set up an email folder for those that you do follow and automatically forward their emails 
into it for reading later. I did this and, as an experiment, left it for a month before looking at 
it. Youʼll soon see who is sending you every offer possible. Youʼll also see which marketers 
have jumped on a particular bandwagon for this monthʼs/weekʼs/todayʼs hot offer!! It can 
be very enlightening.

Set aside a small, very small, amount of time each day, or each week to check through 
stuff that might be interesting. Donʼt let it absorb your whole day. 
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Environment

Obviously circumstances vary, but if possible set yourself up with a good working 
environment. If, like many internet entrepreneurs, you are working from home, set aside an 
area (preferably a whole room) that is your ʻofficeʼ. Creating a dedicated office space 
without distraction is probably one of the biggest initial steps you can take. It can also be a 
big contribution in developing your mindset into that of a successful business person.

If and when possible, get a decent computer with a B-I-G screen, especially if you are 
going to be doing this permanently. If youʼre thinking about buying new, or replacing an 
existing computer, seriously consider Apple. I found the transition from PC to Mac so 
straightforward I wish Iʼd done it much earlier. I know many people who have made the 
same move and not one regrets it! 

Get a good chair! (seriously!)

Workflow and Productivity

Organise your desk and your computer to assist ease of working. 

Remove clutter from your desk and only keep items relating to the single project you are 
working on. That way you will not be tempted to pick up another project. If you rarely use 
something, put it away.

Do the same on your computer desktop. Put rarely used files into folders on your hard 
drive. Put most internet shortcuts into a bookmarks folder. Just keep the applications you 
use regularly easily accessible as desktop icons (or through the dock for Mac users).  

On your computer create and use separate folders for each project or website you work 
on. Keep the current project on your desktop. File the rest away. 

I keep any document files, photo files, video files, competitor information etc for a site all 
together in the one folder. 

Avoid keeping all the photo files for several websites together in a folder called pictures for 
example. It wont be long before you donʼt know which photo belongs to which website.

Use products that help you organise and simplify what you do. They will reduce frustration 
and increase your effectiveness. Some will likely be free, others may cost. 

Although you donʼt need much to set up an internet based business, be realistic. 

You will need to spend money in order to grow. A little money well spent in some areas will 
dramatically increase your productivity and reduce the time you spend on things that donʼt 
add value to what youʼre doing. 

Donʼt be afraid to spend say $97 (one off or even monthly) on something that automates a 
process and saves you 15 hours a month. That will save you time, let you better enjoy 
what you actually do, and let you focus on adding more value to your business so you get 
your desired results quicker - which (hopefully) will be worth way more than the $97!
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For example, I find the use of mind mapping software to be very effective way to organise 
my thoughts for all sorts of projects, from planning out a site, to developing guides like this, 
to defining business processes and models.

It helps turn thoughts and ideas into content and activities that can then be broken down 
into component steps that can be followed and/or implemented as a process. 

Because itʼs software, itʼs easy to modify and amend as you think of improvements (unlike 
hand-written notes). It has also eliminated a huge amount of waste paper previously used 
for the same task!

Below is an example of the initial mindmap I used as the basis for another guide - the 
Dynamik Theme FAST Start guide

A little time spent on mindmapping can be incredibly productive and save huge amounts of 
time later - Get a free basic version here.

Using MindMap Software for Planning
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Thereʼs another great (and free) productivity method that can be used very well with this 
which is a means of time management called the Pomodoro Technique®.

Pomodoro is the Italian word for Tomato and the method was 
inspired by the tomato shaped kitchen timer as a means to 
encourage highly focused work periods of 25 minutes at a 
time.

You can get the full guide to the Pomodoro Technique here. 
Itʼs free. 

Itʼs a great way of getting through each step defined in a 
mindmap for say, a website project when used in conjunction 
with mindmapping software.

Another fantastic time saver is password management software. 

Roboform and 1Password are tools that install on your web browser and securely store 
every password and form that you want them to. 

With one click you can open and login to a new website automatically. 

Even if you develop and manage just a single site of your own, you are likely to be logging 
in to many forums, social bookmark sites and so on as part of your traffic generation 
efforts. 

With several sites to manage, this kind of software is just invaluable and will save you 
hours! 

I use both (originally Roboform for Windows and then 1Password for Mac, although both 
now work on both platforms) and in each case they are probably the tool I would least like 
to lose the use of!

If you need to share files between computers (say an office PC and home laptop), or with 
colleagues, then a neat way of doing so is to use DropBox. You can also use it to backup 
your files online.

Email

As mentioned above, when youʼre working on a project, it helps to avoid the distraction of 
email. Donʼt let incoming email continually divert you from what youʼre doing. Let them wait 
until you are ready. Choose set times to check and respond to emails.

Using Gmail from Google can be a great productivity booster and being a web based 
service also means you can access your mail from anywhere. 

Gmail allows you to assign an email to one, or multiple, labels instead of just a single 
folder so you are not restricted to filing an email into the one place - which makes for much 
greater flexibility.
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You can also use filters to automatically send incoming emails where you like depending 
on what filtering rules you set. They can be forwarded, assigned to a label, archived etc as 
you wish.

Gmail also includes a very powerful search feature to locate and retrieve relevant emails 
quickly and easily.

You can also send messages from Gmail using another email address (that you own as a 
separate account) listed as the sender using Gmailʼs custom ʻFromʼ feature. This can be 
very useful if you have several other email addresses as it means you can forward the 
incoming mail from each of them to a single Gmail address and appear to reply to each of 
them from the appropriate address. 

For example, you can set up email addresses for your site within the cPanel control panel 
of your web hosting facility - e.g. myname@mysite.com, then use the forwarding option to 
send any email received there to a central Gmail account. This means each site can have 
its own email address, but all of it gets delivered to your main Gmail account for actioning.

To “reply from” this address within Gmail:

• go to Gmail > Settings (top right of the screen)
• then go to the “Accounts and Import” tab
• click the “Send mail from another address” button
• enter the address in the window that appears and continue

You will then be asked to send a verification email to myname@mysite.com - this will get 
forwarded to your central Gmail account because youʼve already set this up in cPanel. 

When you receive this email in your main Gmail account, click the link to confirm and now 
you can reply to emails sent to myname@mysite.com from Gmail.

Mindset

Last but most definitely not least you must believe in your own success. You will reflect in 
your own positivity. If this sounds a bit wacky, think about people you know and the aura 
they convey. 

People with self belief are much more likely to achieve it! If you donʼt believe in yourself, 
no-one else will, why should they??

Set yourself a significant goal and envisage realizing it. The larger the goal, the more likely 
you are to get closer to it. Keep that goal in mind and do something every day to help 
achieve it.

Take action. No action means no progress, means youʼll never get there.

Donʼt let small stuff get in the way. 

Check out these two excellent and highly recommended books to help overcome mindset 
obstacles and start getting things done!
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Internet Marketing

Here we’re going cover some of the areas and techniques involved in Internet Marketing. 
Doing this first will help when you come to structure, design and flesh out your site(s).

The internet and Internet Marketing provide an opportunity to access a much wider 
marketplace much more easily than before.

It also brings a whole bundle of terminology and methods that can pretty much scare the 
backside off many of the people who may otherwise benefit from it.

In the past, many businesses got a website made, often paying a heck of a lot for it, and 
thought that was enough. Visitors and sales would surely follow as long as it ‘looked good’ 
they thought (or were told). Hours, days, weeks and $$ would be spent refining it to make 
it look pretty.

But having a pretty website (or any website) is no use if it brings no benefit in terms of 
business -  and that’s where Internet Marketing comes in. 

And just as marketing is used to promote a business, internet marketing does the same, 
but using the medium of the internet.

Having a nice looking website is just one part (some would say the smallest) of Internet 
Marketing.

It’s like having a beautiful looking shopfront on a backstreet. No-one knows it’s there, no 
no-one is going visit it. It’s no use to people who might need or want to use it because they 
don’t know about it. 

So it’s no use to the owner either. Not much of a business!

Research

It’s usually tedious, you don’t really want to do it, many people don’t. BUT IT’S VITAL!

One of the most common reasons a site fails is lack of research at one or more of a 
number of levels. Lots of sites have been built on the mistaken premise “I’ve got a really 
good idea for a website....”. 

Before you start developing a site, you need to do some market research. 

When you hear about people making millions of dollars on the internet,
it’s not usually by accident. 

They’ve done their research first!
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Like any other business proposition, there has to be a market for the products or services 
that will be offered. This applies whether they are your own goods or if you intend selling 
someone else’s.

If there is a market to be sold to, then a website is likely to be useful (although not 
obligatory – but for our purposes let’s assume it is).

Don’t let the look of the website get in the way of the business though. It’s likely you’ll want 
to change it anyway at some time in the future, so don’t try and perfect it from the outset!

That time and effort can be better spent promoting the business using internet marketing 
methods to get the site noticed by potential visitors – often referred to as generating traffic.

There are a number of Internet marketing methods that can be used to achieve this e.g:

• optimizing the internal design of the website pages for better recognition by the search 
engines such as Google, Bing and Yahoo etc, so that the site is displayed higher up in 
the  lists of results for appropriate searches. This is called ‘on-page’ optimization.

• increasing references (links) to the website pages from other websites and internet 
properties – this is called ‘off-page’ optimization and also benefits the site in the search 
engine results.

• advertising – there are a number of options for this, Google ads being one 

• promotion through social media sites such as Facebook, Twitter and so on…
… and many others.

They may or may not be familiar, but ultimately they are all just variations and extensions 
to traditional marketing practices.

But, for any of this to work, the fundamental basis for the business and its business model 
have to be sound. It doesn’t matter that it is an internet based business. That just means 
the options for marketing it are different.

We’ll cover these methods and related aspects in this Cheat Sheet.

Market Research

Ask yourself, do you have a clear focus and purpose for the website you want to develop? 

Particularly when starting out, it is easier to succeed by focusing on a well defined target 
niche of a larger market, than trying to address the whole of that market with a scatter-gun 
approach just because you can.

For example, it would probably be easier to succeed with a site devoted to the many 
aspects of Fishing in Scotland, than a site for fishing in general, although that is something 
that can be an objective in the longer term.

Other questions to ask and get real answers for (and don’t deceive yourself just because 
you want different answers!) are :
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Is there actually a market for it? 
Just because you think there ‘must’ be a market for your idea, doesn’t mean there really is. 

Beware of scenarios such as “no-one else has thought of it before”, “there’s nothing else 
like it” or “there is absolutely no competition”. There is usually a good reason for this!
It is better/easier to have an existing market that requires a different approach or better 
solution than try to invent a new market for something totally new.

Is there competition in this market?
As above, while too much competition might make things harder, no competition at all 
implies that there is no market at all. If the competition in your chosen market is very 
strong, you might be able to find a variation or niche for which there is still a viable 
marketplace and for which you can better compete in - as in the fishing example above.

Is this market a hungry market? 
Given various options of superior product or cheaper prices, or a nicer website, any or all 
of these advantages are useless if the market is not hungry for a solution in the first place. 
The hungrier the market, the better you will be able to serve them.

Does this market buy things?
Assuming you intend to make money from your site, is your hungry, target market one that 
buys related things and spends money? Or is it working in an area where people expect 
free information and don’t typically buy products or services. Can your target market 
typically afford to pay for what you intend offering? If the target market is known to be 
small, do they spend enough per person to make it worthwhile targeting?

Why should people visit your site? 
After all this, just because you’ve taken the time and effort to build a site to meet all this 
demand, why should other people notice? Utilizing various means of Internet Marketing, is 
there a message that you can provide that will encourage people to visit your site and 
stand out from others in your marketplace?

What will your site offer that other sites don’t?
Unless you offer something of value to your market, you will ultimately end up with no 
business. You have to be competitive in your marketplace. There are two basic routes to 
achieve this, lower prices or added value. Of the two, adding value for your customer is 
usually the more sustainable and profitable over time. Unless you can so dominate a 
market with low prices that others can’t match, and maintain this over time, and still make 
a profit, then sooner or later others will match the lower prices and erode your advantage.

Determine what it is that makes your offering unique and build around it to such a degree 
that other competitors will find it difficult to match what you offer.

There are many, many books available related to markets and marketing. If this is 
something that you want to delve into in greater detail, you could try these business 
marketing books as an initial sample.

Market research boils down to evaluating who your market is, what they want, and why 
they want it. Try and understand what it is that people are seeking. You then need to 
determine how you can best address this profitably. Many of your competitors will not have 
done this as effectively as you might think.
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Doing Market Research

Throughout all the following suggestions, you might find it useful to have a text file editor 
open (such as Notepad on a PC or TextEdit on a Mac, or this great organiser software), so 
that you can copy useful information into a swipe file for later reference.

There are lots of places you can find information about a market, even one you think you 
already know well. You may well find great topics that complement your original thoughts 
and that could form the basis of other Categories to include in your site.

In the physical world, check out magazines related to your market. Look at the topics 
included and debated inside, the contents list alone may provide a bunch of useful topics 
to be included in your site. See what’s being advertised, check out the websites of the 
advertisers, they might have affiliate programs that you might be interested in joining 
yourself. Perhaps you can offer something that complements their product. 

Look at related displays in shops, advertising bill-boards, tv, radio and newspaper adverts. 
Look for new products that might be of interest, and for which you can provide something 
useful, to your market.

Online, the obvious starting point in most cases are search engines. Although Google is 
currently the largest, don’t overlook Yahoo! and Bing as useful sources of information too.

So, for example, go to http://www.Google.com and enter typical search phrases related to 
your market. Visit the top few websites that are returned in the results in each cases. See 
how they have broken their site down into areas and Categories. 

Where possible, check out their sitemaps. Many will have broken their site structure down 
into keyword rich Categories and Pages/Posts which can be a rich source of keyword 
ideas for you.

Example of Keyword Rich Category and Post Names
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Typical Google Results

On the left hand side of the Google results, you will see a short menu of options. Click the 
“More Search Tools” option.

Show Search Tools to Get More Options Like “Related Searches”
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Here you can select options such as “Related searches” which let you progressively delve 
into Categories and related search terms that may be good topics to further build out your 
site. 

All the time you are doing this, you are uncovering great keyword terms that can help form 
the basis of your site. If Google thinks these terms are related it’s because that’s what 
people searching for those terms are also looking at.

To discover current activity related to a search term, click on the Discussions option (you 
may have to click “More” in this menu area first).

This will display more recently updated information from forum Posts, blog entries and 
social Web 2.0 properties. This can provide a valuable insight into what people are 
discussing in your market and where issues and hot topics exist that you can help 
address.

Google Forums and Discussions Option

Another good option for researching your market is Yahoo Answers where you can find 
current discussions and issues related to your topic.
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Similarly article and reference sites such as Wikipedia, eHow and Ezine Articles will 
provide a host of related keyword phrases to add to your swipe file.

Search for forums related to your market topic by typing for example, salmon fishing 
forums into Google. It is worthwhile investigating the Post and threads and the solutions 
that are suggested to common issues.

Remember that market research boils down to evaluating who your market is, what they 
want, and why they want it. 

Try and understand what it is that people are seeking. You then need to determine how 
you can best address this profitably.

Performing the above research should give you a good idea of related topics, common 
themes, issues and areas of interest to your target market. 

It should also give you a list of “seed” terms with which to begin your keyword research.

Keyword Research

Keyword research is the foundation upon which the success or otherwise of your website 
is built. 

The keywords that you select and implement on your site are the search terms that your 
will start to rank for in the search engines so this is a step that is well worth spending some 
time on to get right.

An excellent starting point for keyword research is to use the free Google keyword tool. 

Using this tool can require some manual manipulation of its data, however it is worthwhile 
getting an understanding of the data it provides. Later on we will look at automated tools 
that can help you do more keyword research more quickly.

Although this tool is provided to help Google Adwords advertisers in their choice of 
keywords for which their adverts appear, it also provides an excellent source of keyword 
information in general. 

Users without an Adwords account can still use the tool although the number of results 
returned is more limited.

Enter the keyword terms you have generated from your earlier market research in the 
“Word or Phrase” field. If you have found specific websites in your marketplace, you can 
also enter these in the “Website” field to see what Google thinks are related search terms 
and how useful these may be to you. 

Hereʼs what the tool looks like (without an Adwords account):
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Google Adwords Keyword Tool

There are a couple of settings to pay attention to. 

Broad, Phrase, Exact Match

On the left hand menu is the “Match Type”. 

This shows the number of searches according to how the search term is entered - as 
follows:

Broad match = the word(s) are all in the search terms, but in any order and with any other 
words included. 

For example, the number of searches shown for Salmon Fishing would include those for 
Salmon Fishing, Fishing Salmon and Fishing for Salmon.

Click to Return to Contents Table                                                                                                        Page ! 18

Copyright © D10 Solutions Ltd 2012 : All Rights Reserved. Personal rights only.                       View Copyright notice here                          

http://www.D10Solutions.com
http://www.D10Solutions.com


“Phrase” match = the words in the search terms are in the same order and other words 
may be included.

In this case, the number of searches shown for “Salmon Fishing” would include those for 
Salmon Fishing, Salmon Fishing in Scotland and Go Salmon Fishing

[Exact Match] = only the words shown and in the correct order are included.

This time searches for Salmon Fishing only would be included. Fishing Salmon would not 
be included, nor Salmon Fishing in Scotland.

Usually [Exact] matches will show less searches than “Phrase” matches which will show 
less searches than Broad matches. 

What Does this Difference Mean to Your Keyword Research?

Initially your site will be ranked by Google for the particular relevant keywords it finds 
(hopefully those you have based your site upon). This means your site will most likely be 
generating traffic based on [Exact] match queries, or very close “Phrase” match queries.

As you continue to add more content over time, using other related keywords on additional 
Pages and Posts, the number of closely related keywords for which Google will rank the 
site grows. So your site will be generating more traffic based on “Phrase” match queries.

Again, as you continue to add more Pages and Posts using more keywords, and your site 
gains more authority, your site will start to rank better for broader search terms based 
around your keyword selection. So your site will be generating more traffic from Broad 
match queries.

Another way of thinking of this is that:

[Exact] match is the short term traffic potential for the keyword
“Phrase” match is the medium term traffic potential
Broad match is the long term traffic potential

Broad match shows what the long term potential of the phrase means to your business 
(assuming you want the site to be a long term proposition to your business).

Limiting Search Terms

When you enter a keyword phrase into the tool, you are likely to generate a lot of results 
for keywords that are only loosely related to your topic. To generate more closely related 
keywords, you can check the box to “Only show ideas containing my search terms”. 

This will generate “Phrase” match keyword phrases containing your original term and can 
be a useful way of refining your keyword selection. The downside is that you might miss 
out on some lateral options for further thought. 
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Limiting Keywords Generation

As keyword research can be a re-iterative process, you may discover keyword search 
terms from an unrestricted search that you can then enter for analysis on a more 
restricted basis.

So that’s one way of generating a list of keywords, but what makes for a good keyword?

A good keyword will have the following characteristics:

It will be highly relevant to the content on the site
It will have a good level of search traffic
It will have an acceptable level of competition
It will have a high degree of commerciality

Let’s look at these in a little more detail.
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Relevance

You should have generated a decent list of potential keywords using the methods 
described. Without any filtering, this list is likely to contain many keyword phrases that are 
not relevant to your particular target market. 

For example, if your site is going to be about Fishing in Scotland, then it’s unlikely that 
Salmon Fishing in Alaska is going to be relevant at the moment. So scroll down your list of 
keywords and remove any obviously irrelevant keyword phrases that you can see are 
blatantly irrelevant to your market.

Then consider ‘negative’ keywords; those keywords which on their own or as part of a 
longer phrase are counter to the aims of your site. For many sites such as software or 
business related sites, the words Free, Hack or Crack within a phrase indicates the whole 
phrase is a negative one. In our example of Salmon Fishing, keyword phrases that involve 
Cooking or Smoking Salmon might well be negative ones.

The length of the keyword can also be an indicator of relevance to your target market. 
Using the Salmon Fishing example, longer keyword phrases such as Salmon Fishing Gear 
Supplies is specifically more relevant to that target market than just Salmon Fishing. 

Longer keyphrase terms are referred to as Long-Tail Keywords. It is normally easier to 
rank well in Google for long tail keyword phrases than single or two-word phrases. The 
downside is that less people search on them. 

Typically however, people type in longer keyphrase search terms into a search engine 
when they are looking to buy and shorter terms when they are just looking for general 
information (i.e. they aren’t in buying mode).

Traffic 

The Google tool returns the number of searches made per month for each keyword 
phrase. 

If you have the number one ranked website in the Google results, research has shown that 
on average you can expect around 42% of people to click on your site. The number two 
site will receive about 12% of visits, the number three site about 8% and then lower values 
still for the remaining results.

So, even if you are the first site returned in Google for a given keyword phrase, you will be 
unlikely to get traffic levels anywhere close to the number of searches indicated. 

Some keyword phrases are also likely to be seasonal. Christmas, Halloween, Return to 
School, Valentines, Sport Seasons etc. (More information on this can be found using the 
Google Trends Tool).

Comparing the traffic levels for Broad match results versus “Phrase” match results can 
also be a useful indicator for finding misleading results. For example the Broad match 
results for Catch Fish and Fish Catch should be the same. The Phrase match search for 
“Catch Fish” however is much higher than for “Fish Catch” indicating that the term Fish 
Catch is not an undiscovered gem of a keyword, but in fact just not relevant!
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Broad Match versus Phrase Match

Finally, consider that keywords with higher search volumes may get you more visitors, but 
the competition for them may be higher depending on their commercial value. Also that a 
highly targeted “buying” keyword phrase with less volume may be quite profitable if you 
have the right offer for those potential visitors and can convert a high proportion of them 
into your customers.

Competition

The graphic bar in the Google Keyword Tool indicating Competition levels is an indication 
of the comparative number of advertisers bidding for Advert placement in Google Adwords.  
This is comparative to all keywords being bid on (in all markets) in Adwords, not just 
relative to each other in those displayed.

This can be confirmed by typing the phrase into the Google search engine and noting the 
number of adverts appearing above and to the side of the normal organic results.

A keyword that returns no advertising competition indicates that this may not be a 
profitable keyword (or even market). The more advertising there is, the more money there 
is to be made from the market. However, it may also take longer for your site to rank for 
those keyword terms.

The other aspect of competition to verify is the number of other websites competing to 
appear for the same keyword phrase.

Two ways to check this and get an indication are:

1) Type the keyword phrase within quote marks into Google - e.g. “Salmon Fishing” 

This will return the number of results that mention that keyword term (in that word order) in 
Google’s index.

A good rule of thumb is that if less than 100,000 results are returned the competition level 
is OK, less than 30,000 is good and less than 10,000 gives a very good chance of being 
able to compete well for this keyword phrase.

2) For example, type   allintitle:+salmon +fishing    into Google

This returns the number of sites that mention the all words in the keyword phrase in the 
title of the webpage.
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The lower this figure the better as sites that are shown for this search have at least been 
optimized at a basic level to compete for the same phrase. Quite often a keyword phrase 
for which there are millions of broad match search results and thousands of “Phrase” 
match results will only return a few results for the allintitle: search indicating that your 
competition may be much lower than you thought.

Both of the above methods merely give an indication of competition though. 

It is possible that the results could be small numbers, suggesting competition is entirely 
feasible yet actually the top 10 (or even more) results returned are such strong competitors  
that it would be very difficult to compete in practice.

You can assess this further using the free tool SEO Quake which is a plugin for the Firefox 
and Google Chrome web-browsers. After installation, use this tool sparingly to avoid 
overloading Google with queries for information. You can set it to request data manually on 
a site by site basis rather than on Auto for all sites.

SEO Quake will return information on a site such as Page Rank, the number of pages in 
the Google Index, number of links pointing to the site, the age of the site etc, etc... 

SEO Quake Information

This will help you build up an idea of the strength of the competition of the top sites that 
you might be hoping to compete against.

Commerciality

Some keyword phrases have more commercial value than others. The degree of 
commerciality is important to your site as this will determine its profitability. 

You may have found keywords that are relevant to your site, that have a large number of 
searches (generate high traffic levels) and that you can reasonably compete for.
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But if you build your site around these keywords and they have little commercial value, 
although you may get a lot of visitors to your site, it will not be terribly profitable and your 
efforts largely wasted.

It is usually the case that people who are closer to making a buying decision will enter 
longer keyword search terms. People who enter three or four or five word search terms are 
often looking for buying information, than when they enter a single word or two.

For example, someone looking for a new camera might enter “digital camera” initially. This 
will be to get some idea of what’s on the market and maybe what other people think the 
current best models are.

As they gather their information, they will refine their choice down to one or maybe two 
alternatives that best suit them. As they do this, they will often be looking for additional 
information to reassure themselves that they are both about to make the right choice and 
also find the best point of purchase.

So their later search terms might be “Canon EOS 60D digital camera review”, or “Nikon 
D10 best price” etc.. 

Think about what you would enter into Google at different points in your buying process. 
Try and understand the buying psychology of a potential customer in your target market. 

Search terms including words like: how to...., buy..., get..., review, bonus, best, fastest, 
guide, advice, tips, fix etc often indicate a buying phrase.

Words specifying a locality are also useful in many cases for example where people want 
to locate and see goods (such as cars) before they purchase or consume the service 
provided (such as restaurants, car servicing, etc) locally.

An indication of good commerciality is to see how many adverts appear alongside the 
normal search results. 

Those adverts cost the advertiser money every time someone clicks on them. 

Google Adwords operates a bidding system for advertisers. The more an advertiser is 
willing to bid per click on their advert compared to other advertisers, the higher it will 
appear (it is generally considered desirable for an advert to appear higher in the list of 
adverts). 

A profitable market will generally attract more competitors looking to make profit too. They 
will be prepared to pay more per advert click because of the amount of profit they make 
(on average) from each person the advert directs to their site.

So the more advertisers there are that want their ads to appear for a given search term, 
the greater the bidding competition between them and the more likely it is that the amount 
they are prepared to bid per click will be higher (there are several other factors which 
determine the actual cost to an advertiser, but the above will suffice for this explanation).

If there are no adverts appearing for a search term this can be taken to mean that no 
advertisers consider it worth bidding on that keyword phrase. 
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If only one or two adverts appear, those advertisers are only likely to be paying a minimum 
cost per click every time their advert is clicked on.

But if there are lots of adverts, it is likely that the top advertisers will be paying more to 
ensure they are at the top. For commercially worthwhile keywords terms this could be 
many dollars per click as advertisers will be willing to spend more.

No adverts (or just one or two) usually indicates a lack of commerciality for that search 
term. It suggests that not many advertisers consider it worthwhile bidding for their adverts 
to appear for the term, and the few that do wont pay much because it is likely to be not so 
profitable. 

More adverts indicates the search term has more commercial value with more advertisers 
willing to pay more because they make more profit per person entering that term who then 
visits their site.

The Google Adwords Tool provides data that you can use to get an idea of commerciality 
for a keyword phrase (you may need to sign up for a free Adwords account and login to 
access this data).

Click the Columns button above the list of keyword results and make sure the Competition, 
Search Volume and Estimated Avg CPC options are selected.

Columns Selection
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Google Keyword Tool Results

The number of searches multiplied by the average cost per click give an indication of 
commercial value of the keyword.

The information generated using the methods described above can help you determine 
keyword phrases that:

Are relevant to your target market
Have a good level of search traffic
Have an acceptable level of competition
Have a good degree of commerciality

Many single word keywords will have good commerciality and lots of search traffic, but be 
too competitive. They are also less likely to be buyer targeted.

Many long-tail keyword phrases will have good commerciality, still get reasonable levels of 
search traffic, have some, but less, competition and be buyer targeted.

Automating Keyword Research

Although it is perfectly feasible to conduct keyword research using the tools mentioned 
above, there are products that can automate much of the process. 

If you are conducting keyword research on a regular basis though, it is well worth investing 
in one (or more) tools like this powerful, automated keyword research software. 

Their site also provides an excellent source of free keyword research material in their 
training section which is a fantastic resource in its own right - take a look here (click the 
Dojo Tab).

Using a tool like this enables you to find and analyse lots of keywords to match the criteria 
of relevance, traffic, competition and commerciality more quickly. 

This will help you generate more useful keyword terms for Categories, Page and Post 
titles, tags, and other keyword phrases related to the theme of your site.
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Keywords Should Form the Basis of Your Site

The keyword phrases you select should define the structure of your site which can be 
thought of as a tree like structure. 

The main trunk of the tree is the theme of the site. The theme is likely to be a broader, 
more generic and more competitive term to rank for that is representative of the target 
market. You might expect this keyword term to get more than 100 searches a day as traffic 
and have competition of 100,000 or less when searched for as a “Phrase Match”.

The main branches are the topic Categories within the theme. The Categories will also 
probably be somewhat competitive terms, again based on keyword terms getting 100+ 
searches a day and “Phrase Match” competition of 100,000 or less. They are going to be 
Categories within the theme and relevant to it. 

Finally the smaller branches off the main branches, and their leaves, are individual topics 
within a Category. These individual topics form the basis of your Posts and articles. They 
are each based upon a keyword phrase that is relevant to the Category with which they 
are associated. They will typically be longer tail keywords with lower levels of search traffic 
(perhaps 10+ searches per day). However, with less “phrase match” competition (typically 
30,000 or fewer competing sites) they are easier to rank for against other sites. 

The more content that is added to the site in the form of Posts based around individual 
long-tail keywords, the more Google will build up a picture of the site as whole.

Initially, your long-tail keywords will each start to rank and generate small levels of visitor 
traffic. The more Posts you add, the more this aggregates up. 

With suitable links between Posts in each Category, over time the more competitive terms 
in use on the site will start to benefit by association of relevance. The site will start to gain 
some authority in Google’s eye’s for the Category and theme keywords, which will in turn 
begin to rank better and attract more traffic.

Search Engine Optimization

There are many, many, factors which determine the position of a website in the results 
returned on a search for a particular search term (keyword). 

The search engine companies, such as Google, Yahoo, Bing etc, keep their algorithms 
which determine this a closely guarded secret to reduce unscrupulous manipulation of the 
results.

Their aim is to provide value to their customers by:

Displaying the best results of most relevance to the person searching
Displaying the most relevant adverts to them as well.

Your aim therefore should be to provide good content and to make sure that the search 
engines know what your site is about so they can better match it and serve it up to 
interested parties.
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Here we cover some of the main elements that are known or believed to have a significant 
bearing on Google’s recognition of a site. Although other search engines have their own 
algorithms, these factors are generally applicable across the board.

You should resist the temptation to include just your exact keyword in every single 
one of the following elements as that will appear unnatural to search engines. 

i.e. Don’t ‘over-optimize’ by using exactly the same keyword wherever possible 
throughout a page. Use related terms, or the keyword itself but as part of a longer 
phrase, and include some as URLs etc... Provide natural, human friendly content.

Website Domain Name 

The Website name, or Domain Name, may be your brand name of course, or be based on 
the theme keyword and is likely to be generic in nature if so. While the website name is not 
the most important SEO factor it does have some effect, so should be chosen carefully if 
keyword based. 

If your site is to have worldwide appeal then a .com, .org or .net domain name is best. If an 
exact match domain name for your theme keyword is not available, add short modifier 
keywords such as best or pro.

If you particularly want your site to rank for local search engine results such as 
Google.co.uk, then a .co.uk or .org.uk domain name is likely to benefit. Note that it is rare 
that a .co.uk site would show in Australian or Canadian searches for example, so you need 
to be confident of your target market’s likely location.

You can purchase and register cheap website names here.

Page Title Meta Tag

Page Title Tags are an important factor in SEO. This is one element where you probably 
most want to include the exact keyword - but still ensure the tag reads well as a whole!

The Page Title Tag appears in the bar at the top of the browser and is one of the first items 
the search engine will come across when reading the page. 

The title for each Post should therefore be keyword rich. 

Many sites make the silly mistake of using the Homepage Title Tag to say something like 
“Welcome to our site” which provides no SEO value whatsoever.

Title tags should be kept short and based on the keyword for the Page/Post. The more 
words that are included, the more the SEO value of each word is diminished. 

Each word in a four word Title Tag has more weight than each word in a ten word tag so 
try and avoid filling the Title Tag with 6 five word separate keyphrases (you may have seen 
Page Titles that just consist of a long list of keywords and look spammy as a result).
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Also, while making sure the Title Tag still makes sense to a human visitor, try and minimise 
the number of words which don’t contribute keyword value (like ‘and’, ‘or’, ‘it’ etc...)
You may be able to combine two or more keywords in a single sensible 7 or 8 word Title 
Tag.

For Example:  fly fishing tips for salmon fishing in Scotland 

This 8 word Title Tag could help you rank for fly fishing, fishing tips, tips for salmon fishing, 
salmon fishing, salmon fishing in Scotland and fishing in Scotland etc...

Page Title

The Title Tag is set in the Custom Document Title field for each Page or Post (shown later 
in this guide in the section on the Genesis In-Page/Post and Archive Page SEO Options)

Page/Post Heading

The Page or Post heading is important to SEO because this item will be enclosed in <h1> 
header tags. These are tags that denote a heading. There are descending levels of header 
tags from <h1> down to <h6>. There should only be one <h1> tag on any page so make it 
keyword rich to gain SEO benefit while ensuring the Heading is both interesting and 
makes sense - it should encourage your visitor to read the content that follows!

Header Tags

Breaking up the content of a page or Post into sections not only makes it more readable, 
but also provides opportunity to include related keyword phrases into the headings for 
each section as <h2> or <h3> tags etc. 

Although less weight is given to these lesser headings than for a <h1> tag, it is still helpful 
to give the search engines a reminder what your site is about.

Avoid stuffing the same keyword into each heading though, but use related terms and 
variations for some of them. 
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Description Meta Tag

The description tag provides the content that the search engine shows in the results it 
returns for a search. For SEO purposes this tag holds little value. 

BUT, it does also give you an opportunity to ‘sell’ your site to the person viewing. 

Meta Description Used by Google in Search Results

The statistics mentioned previously for the average number of people clicking on the first, 
second, third results etc displayed for a search are just that - average. 

If your site comes second but has an interesting or compelling description, you may get 
more traffic than the site that is displayed above it. Note that keywords in the description 
that match the search term get highlighted in bold which can help click through rates.

Keyword Meta Tag

This tag contains the keywords relevant to the page. It has been so abused in the past 
with keyword stuffing and repetition, that its SEO value nowadays has been greatly 
diminished to the point where it really has no value. 

However, I usually include the main keyword specific to the Page/Post concerned to aid 
my clarity and focus. Do not fill this field with the same keywords on every page and Post.

Permalinks

Each Page and Post is given a permalink when it is created. This makes up the URL for 
each Page/Post and is a permanent link that can be linked to from elsewhere.

There are a number of different formats for the permalink structure on a site which can be 
selected in the WordPress Settings > Permalinks panel.

The Default option is http://sitename.com/?p=123

Other options include date and Post name based structures such as http://sitename.com/
2010/11/03/about-this-post/ etc.

There is also a Custom Structure option. 

Select this and enter /%category%/%postname%/

Click to Return to Contents Table                                                                                                        Page ! 30

Copyright © D10 Solutions Ltd 2012 : All Rights Reserved. Personal rights only.                       View Copyright notice here                          

http://www.D10Solutions.com
http://www.D10Solutions.com


This will result in a URL for a Post like this:

http://sitename.com/category-keyword/about-this-post/
  
If your site is small and/or has no meaningful Categories, just use /%postname%/ instead.

This topic used to be a little contentious. Using text based tags like Categories or 
postnames was not considered optimal for speed as it took more time for WordPress to 
work out what to display compared to starting with a numeric value. This was sometimes 
an issue, in particular, for sites with lots of Page based content. 

However since version 3 of WordPress this issue has been eliminated. 

So using /%category%/%postname%/ or  /%postname%/ based permalinks now allows 
keyword rich permalinks and more meaningful, easier to remember URLs without a 
performance penalty.

Images

Images make good content for your site in that they can convey a lot of information to 
human visitors. They can also form an attractive design component of the page that helps 
enrich the visitors experience of the site and keeps them engaged with you for longer and 
more often.

However, while search engines can analyse page text very well, they cannot generally 
understand what the image contents are meant to convey to a visitor. 

So, to help them understand your images better and give a little extra boost to your SEO, 
give them as much information about an image as possible using the following elements:

Image Filenames

When including images within the site, rename the image filenames to be keyword rich file 
names instead of IMG10089.jpg etc. 

Use hyphens instead of spaces or underscores to separate multiple words. Google 
recognizes hyphens as a word separator, but will strip out underscores and join words 
together in its eyes which is not good for ranking the original phrase.

Vary the filenames - e.g. fishing-scotland.jpg, salmon-fishing-scotland.jpg etc...  

Many people search on images and videos, so optimizing them for the search engines is a 
good idea. Even in the standard list of results that Google returns for a search term, an 
entry of related images is often included, giving you more than one bite of the cherry.

Optimizing images for your site will also help the search engines get a better idea of its 
content. Image file sizes should also be kept as small as reasonably possible to improve 
the loading time of the page. Visitors like images, but don’t want to wait for ever to see 
them - neither do search engines!
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Image Title Tags

The image Title Tag is the text that is shown in a little box when you hover the mouse over 
an image. It can include a keyword related to the Page or Post where the image appears 
but should be meaningful and not just stuffed full of keywords.

Image Alt Tags

It is good practice to include Alt tags for images. These enable vision impaired visitors with 
voice readers to understand what an image is about. So, include a relevant keyword 
based phrase related to the Page or Post where it appears but keep it meaningful to a 
human listener.

Content

Google views every page in a site separately, and rates and indexes it accordingly. It will 
also build up a picture of the site as a whole based on the content of each page. 

Google also likes unique and fresh content. So to maximize your efforts in creating 
content, you should regularly update your site with new Posts that are related to, and 
relevant to, the main theme and Categories of the site as a whole.

If your site is about fishing, keep the content related to fishing and don’t dilute its focus by 
adding unrelated content. This will be of little benefit to your visitors and will serve to 
reduce Google’s view of its value to the supposed theme.

It also doesn’t like duplicate content and can penalize sites with virtually identical pages 
(another reason for keeping the keywords tag unique for each page and Post). 

Again, think of what your visitors would like to see, as that is what Google wants too! If you 
came across a site with several pages that said virtually the same thing, you’d get 
frustrated and go elsewhere. So will Google.

Use your keyword phrase for the page near the start of the first sentence, and once or 
twice more throughout the content. 

Maybe include it, or a closely related term, within <h2> or <h3> sub headings further down 
the content (or within a sentence that is in Bold or italics perhaps). Try and include it 
somewhere in the final sentence or two.

NOTE : Don’t overuse the keyword throughout the content on a particular Page or Post. If 
the page content is overly stuffed with the same phrase it will appear unnatural both to 
your human readers and Google. 

Include variations of your keyword, plurals, modify the verb (so “get” becomes “getting” 
and “got” etc...). Use related terms, both in isolation and also close to instances of the 
keyword itself. 
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If you use a keyword phrase that is the basis of another page’s content, you can use it as 
the anchor text for the link to that page (again, don’t overdo this - too much exact keyword 
anchor text can be seen as over-optimizing for search engines). 

Don’t try and get one page to rank for multiple keywords. Focus each page around one 
keyword.

There are automated tools that will spin content for you so you can re-use the same 
content elsewhere (such as social media sites, 3rd party sites etc). These should be used 
with care as they can rehash the content badly and result in unnatural looking content (one 
product translates the original into a different language and then back again! I’ll leave you 
to imagine what that looks like!)

A good length for a Page or Post is 350-800 words. If you have content much shorter than 
this, it limits Google’s ability to work out what the page is about. If it gets much longer, you 
can probably get more benefit by splitting it into two pages which gives you another page 
you can rank for.

Remember what the content is for! Strictly speaking you aren’t bothered about ranking in 
the search engines, you’re not even bothered about traffic levels. Because unless your 
content delivers what your visitors are looking for, and unless they take the action that you 
want them to as a result, it doesn’t matter how many people find and visit your site. The 
result is the same as no-one finding it - which is no profit!

Put good content ‘above the fold’ - the area of the screen that visitors see when they land 
on your website page. Don’t fill that initially visible area with tons of adverts. One or two 
might be acceptable, anything else will likely turn visitors, and Google, away.

If you write your content outside of the WordPress editor (e.g. in Word or Pages), it will be 
full of formatting characters for line-breaks, paragraphs etc. If you cut and paste this 
content into the WordPress editor directly, not only will these likely result in formatting and 
display errors, but these characters can upset Google. To avoid this, first cut and paste the 
content into a text editor like Notepad (Windows) or TextEdit (Mac).

Finally, the content for each page should have a specific purpose. What do you want a 
visitor to do when they reach that page?

Think what you are doing if you give them other options. 

If you are trying to get them to click on a Download Now or Buy Now button then why put a 
chunk of flashing adverts down the side (or even Google Ads)?? Do you really want to 
earn a few cents from an advert click and lose a visitor when you were really hoping to get 
them heading towards a $100 purchase and add to your subscription list?

Good copywriting is vital to increasing your conversion of visitors into sales (or whatever 
your measure of success is) and being able to write good sales copy is a great asset to 
help you achieve this. 

To learn more about persuasive writing in general you might also be interested in this 
copywriting course. 
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Video

Video content is a valuable addition to your armory of SEO tools. Much like image content, 
the video content itself also needs to be optimized in own right with keyword related file 
names and tags etc. 

There are a number of places where video content can get posted, currently the most 
popular of which is YouTube - which Google owns. Guess what drives the YouTube search 
functionality....

As search engines like Google often include video results within the listings of results, not 
only can you get your main site to show in these listings but you may also get an entry for 
your video content listed too. 

Video Results Included in Google Search

There is a side benefit for SEO of the site itself too. One of the factors that Google 
measures is time spent on a page. If you embed an enticing looking video that visitors click 
on to play, and the content keeps them engaged for a few minutes, this is another positive 
tick for your site.

However, YouTube videos will often display related adverts  across the bottom of the video 
(possibly competing against your own offerings). Embedding the code for such a video in 
your own site may therefore lead to you advertising your competitors!
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To avoid this, consider editing or modifying the video (e.g. size, start/end points, additional 
content, filename etc) so that you have a similar version but with a different footprint. One 
version can be uploaded to YouTube and similar services (to generate traffic to your site)
and you can utilize the other on your own site (to keep them there). Both versions will 
appear unique to search engines.

Or use specific video content (persuasive video snippets perhaps) for YouTube that 
encourages the viewer to visit your site as result, and where additional content is provided.

Video files can be large which may start to eat up your hosting disk space. If lots of people 
start viewing them (that’s the idea after all) then a lot of your hosting bandwidth can get 
used too. Additionally, they can slow down your site as it loads up the files to display.

A good method for dealing with this is to host the files at a service like Amazon S3. It’s very 
cheap to host large files like video, has good security and is inexpensive. 

To play the video files that are hosted at somewhere like Amazon S3, you will need a video 
player service like this one which is well integrated with Amazon S3. The player for each 
video can be configured (style of player, size, background, starting display image, controls 
etc) as well as options to auto-play the video as your web page opens, redirect the viewer 
automatically at the end of play, replay the video, etc etc. 

Alternatively, you can use a video hosting service designed specifically for hosting and 
managing video content, tracking how long people watch for, who watches most, etc etc.

Links

All of the above SEO optimization factors are within your control. They form part of the 
code of the page itself that Google reads and are called on-page optimization factors. 

They help Google and the search engines know what your site is about. 

Many sites don’t address any, many, let alone all, of these factors. Even professionally 
designed sites miss out on many of the opportunities provided for simple optimization.

However, Google’s algorithms for determining the value of a page, and the site as a whole, 
are largely based on how the rest of the web sees the page too. These factors do not 
affect the code of the page itself and are called off-page optimization factors.

It’s rather like text books or academic works that contain references.  

If lots of books, dissertations and projects all contain a reference to another piece of work, 
say a book like “Think and Grow Rich, by Napoleon Hill” this would suggest it has a high 
degree of authority and importance.

Google does likewise. If a page has lots of links (references) pointing back to it, then 
Google will give that page an added degree of authority and importance. Google gives 
each page it indexes a measure of importance according to its Page Rank scale. 

Some links are more valuable than others however. 
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Internal Links

Although external links from other sites that point to your site are generally more powerful 
for SEO purposes, internal links between pages count too. This is why sites like Wikipedia 
rank so well for so many keyword terms. A Wikipedia page is usually full of internal links to 
other subjects and topics referenced within it.

In the content of your long-tail keyword based Posts, make a link or two to other relevant 
Posts and/or Category Pages on your site (don’t overdo it though). The bigger your site 
becomes as you add more good content laden Posts, the more opportunity there is for 
internal linking. Don’t over-use exact keyword anchor text for these internal links though.

A plugin like SEO Smart Links automatically creates in-text internal links between Pages/
Posts. As above, set this tool minimally, otherwise the result may be too high a proportion 
of links with pure keyword rich anchor text (keep it to a nice mix instead - see below).

You can also link images (with suitable anchor text) to other relevant Pages on your site.

Anchor Text

The anchor text for both internal and external links is important as it associates additional 
relevant information to the link.

For example, the following (dummy) link has the commonly seen anchor text of Click here :
 
Click here to get more information on salmon fishing

It doesn’t describe what the link itself is about very well.
However a link like this describes itself nicely:

You can get more salmon fishing information here 

Here’s the html code for a typical link:

<a href=”http://www.sitename.com/category/postname”>anchor text</a> 

If a Page or Post has lots of links with identical exact keyword rich anchor text pointing to it 
from elsewhere though, it can look unnatural to the search engines. So where the links are 
in your control, don’t be tempted to make every link’s anchor text an exact match keyword 
but vary them so they look natural and don’t overly focus on just the exact keyword. A nice 
mix of anchor texts is what should occur naturally - keep it that way.

For example, as well as exact keyword anchor text for some links, the anchor text for other 
links should contain the keyword within variations of longer texts, and some links should 
also just be the URL of the page concerned as links like that are natural - e.g. :

Get more information on our super range of blue widgets here
and : For more information on Blue Widgets visit www.sitename.com/blue-widgets/ 
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External Links

External back-links are those links on other sites pointing to Pages/Posts on your site(s). 

Getting external links is usually very valuable for SEO purposes as they are a vote for your 
page/site from another web property which Google would normally expect to be outside of 
your control.

Links from pages with higher Page Rank are more valuable than links from pages with low 
or no Page Rank. Obtaining links from sites that Google thinks are bad such as link farms 
or spam sites (Google attempt to filter out links from known link farms anyway) will also 
give your site no benefit.

Note that your site should not be penalized due to inbound links to it from bad sites such 
as link farms because Google realise this could be out of your control*. But as you can 
control which sites you link out to, linking to a link farm site might well be detrimental to 
your site.                                (*”negative SEO” has been the subject of some debate since early 2012!)

A link from a site that is also relevant to your own is also more valuable. Twenty links 
coming from other related sites is likely to be better than 30 links from totally unrelated 
sites.

Links can be “do follow” or “no follow” links. A “do follow” link will be followed by search 
engines and also pass Page Rank (PR) from the site containing the link to your site (to the 
page being linked to). The higher the PR of the site being linked from, the more PR will 
flow your way. 

Additionally, a page with only a few links on it is more valuable to you than a page with 
hundreds of other links on it as this dilutes the amount of Page Rank distributed to each of 
the links. 

Even better if the other links are to other sites relevant to your own niche (even/especially 
if they’re competitor sites as this indicates to Google that the page being linked from is 
also relevant to your own site.

Over time, if you have valuable content on your site, it will get noticed and it will start to get 
external links pointing to it from other sites. 

This will increase its importance to the search engines and therefore will start to rank 
higher in search results (assuming competing sites remain unchanged - which they may or 
may not). 

In turn this will likely generate more visitor traffic and probably lead to more external links. 
A virtual circle! 

However, it also possible to help generate external links back to your site yourself, quite 
legitimately. 

This will both help your site to rank higher and generate visitor traffic in the process.
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Link strategies are discussed in the traffic generation section of this report, but include 
techniques such as posting on related forums, article marketing, social bookmarking, using 
web 2.0 properties and more as a means to legitimately promote your business/site. 

Implementing the on-page SEO factors correctly may well alone succeed in getting pages 
and even the site ranked for less competitive keyword phrases. However, for Pages and 
Posts competing for on competitive terms the off-page factors will usually need to be 
addressed and a link building program implemented. 

As an example, take a look at the SEO analysis output below (taken from the keyword 
research tool I use) for a keyword phrase I came across when investigating a market 
recently.

SEO Analysis of On-Page and Off-Page Factors

The target market is people looking for cheaper domestic electricity. It is a hungry market.

The keyword phrase is a three word phrase that gets 60 searches a day in the local UK 
market. It is a relevant, well targeted keyword phrase and gets a reasonable volume of 
traffic.

There are lots of adverts, the average cost per click for a Google Adwords advertiser is £8 
($13) per click, so there is competition and has commerciality.

The guy (not me - shame!) that made the site in position 2 noticed that none of the main 
competing sites for that term were optimized for the on-page SEO factors available to 
them. 

So his site has the keyword in the Page Title, in the Site URL, in the Description Meta tag 
and in <h1> header tags (and although this doesn’t show it, it’s also in the content along 
with related terms). 
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So even though the other (major corporation) sites have well established websites with 
good Domain Age (DA), Google Page Rank (PR), Pages Indexed in Google (IC), and back 
links to the Page and Domain(BLP, BLD) they haven’t addressed the on-page SEO factors 
at all.

By doing a really good job of focussing on the on-page SEO he has taken a small site of 
21 pages and beaten all but one of the top ten players who have missed that keyword 
phrase - and who are all large corporations with very slick sites. 

The weak spot for this site is its lack of back links and off-page SEO.

If other sites now address their on-page SEO factors, then it will lose that advantage and 
may start to drop in the rankings as the on-page factors equalize and the effect of the off-
page factors assume more importance (in fairness to the guy who developed it, this is the 
reason I donʼt identify it).

Social Signals

Google also appears to be placing increasing importance on social signals in its search 
algorithms too, so making it easy for people to share your content etc though use of 
Facebook features, Google +1, Twitter, Pinterest etc is a good move. 

SEO Competition

Remember that to be first, you don’t have to have a perfectly optimized site (if there is 
such a thing), just one that is better than its competitors. Indeed there can be a danger of 
over-optimizing a site beyond what would look natural.

Analyse your competitors’ sites. See how well they are optimized for both on-page and off-
page SEO factors. See how many back-links they have and where they are getting links 
from. Then do more.

Right click on their site and click “View Source”. This will show you the html source code 
for that page. 

You may see how and where they have optimized that page, if at all, and what keyword 
phrases they are concentrating on. 

See if their keywords are ones that you might find useful - do some further keyword 
analysis on them to find more. The ground may have shifted since that page was 
published and they may be new and more relevant terms related to them which may give 
your site a boost.

Type the page URL into Google, preceded by link: 
e.g. link:www.site-name.com/keyword-rich-title

This will show some of the sites that are linking to that page. See if you can get similar 
links too if they are relevant. 
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Redirections

If you have got affiliate links included on your site, they can often look long and ugly. 

Many people are also suspicious of long and complicated looking links that are supposed 
to take them to other sites and look at the link shown in the status bar at the bottom of the 
browser and go directly to the merchant depriving you of your referral commission.

You can tidy this up by using a simple redirect code.

Here’s how to implement it.

Let’s say you have a site www.MyTopSalesSite.com which is about furry widgets. It has 
affiliate links to the Furry Widget Corp and the affiliate link given to you by the merchant is 
www.FurryWidgetsCorp.com/cgi-bin/aff/clickthru.cgi?id=mytop

Use your website file manager (such as File Manager in cPanel for many web hosts), or 
FileZilla FTP manager and create a new folder at the root level of the site. The folder 
should be the name that you want visitors to see.

Let’s create a folder called furry-widgets.

In that folder create a file called index.php

Use the following code for the content of that file

<?php
header( 'Location: http://www.FurryWidgetsCorp.com/cgi-bin/aff/clickthru.cgi?id=mytop’ ) ;
?>

Now use the link http://www.MyTopSalesSite.com/furry-widgets wherever you want the 
affiliate link to appear on your site. When visitors click on it, they will be redirected to the 
merchants site with your affiliate code.

If you have the same affiliate link on several sites, or indeed many different affiliate links 
anyway, you could buy a domain name to use as a link-hub and create a folder and 
index.php for each such redirect that you want.

So you buy a domain name like www.TopSalesHubLink.com

Create folders at the root level; one for each redirect. 

e.g. 

furry-widgets
blue-widgets
red-widgets
really-useful-widgets 
etc

Then create an index.php file in each folder.
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The index.php file would contain the code as shown above.

The index file for the blue widgets folder would contain similar code with your affiliate link 
for the blue widget company, etc etc.

<?php
header( 'Location: http://www.bluewidgetInc.com/?id=895678mytop’ ) ;
?>

Wherever an affiliate link for blue widgets appears in any of your sites, you would use the 
link http://www.TopSalesHublink.com/blue-widgets instead.

This has the advantage that visitors must click that link to find out where you recommend 
getting blue widgets from instead of bypassing you and going directly to the merchant. 

If you decide to stop promoting Blue Widgets, you can change the code in the redirection 
index.php file to point to a new merchant affiliate link. Just one change and you don’t have 
to update every occurrence in every site where it might have previously occurred.

If you think it is worthwhile you could also buy dedicated domain names for particular 
products and put a single index.php redirect file in the root directory (no need for a folder 
as this is all this site will do).

For example, you buy a domain name www.BestFurryWidgets.com and create an index 
file in the root directory using code similar to that above. 

Then just use the link http://www.BestFurryWidgets.com wherever you want the affiliate 
link to appear in your site instead of the affiliate link provided by the merchant.

It looks very neat.

An advanced option is to use a solution like this for redirections. This allows you to create, 
organise, track and compare and alter redirections very easily. Used in conjunction with a 
hub-link as above it provides a very easy means of managing redirects. This document 
uses exactly this method to ensure that links within it are never outdated or become dead 
links.  

Monitoring and Testing

At the very least, you should install Google Analytics code on your sites and use Google 
Webmaster Tools too. 

Google Analytics provides a wealth of information about visitors to your site. How many 
visitors, how they came to your site, what keywords they used to find your site, what pages 
they looked at, how long they stayed, where they are in the world etc etc.

Google Webmaster tools gives you a lot of information about how Google sees your site.

Get a Google Account if you donʼt already have one and add these two Google products.
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Google Analytics

Google Analytics provides a great deal of data about visitors to your website. 

You can see where traffic comes from - Search engines, direct, or referrals from other 
sites. 

You can see what keywords it got found for in search engines, which pages were viewed, 
what countries visitors came from, the number of repeat visits, the length of time they 
stayed and how many hit the back button as their way out of the site (i.e. they werenʼt 
interested in going further into it - this is the bounce rate).

Google Analytics Dashboard

Hereʼs a Google Analytics screen showing nice traffic growth over an 8 month period for a 
site. 

Each element of the dashboard screen shown above can be drilled down into for much 
more detailed information allowing you to see what works and what needs more work.

Google Webmaster Tools

Google Webmaster Tools allows you to find out a lot of information about how Google sees 
your site.

The dashboard for your site shows the number of times your site appeared in the search 
engines, for what keywords, and how often it was chosen. 
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Google WebMaster Tools Dashboard

Using the menu on the left hand side you can see what internal and external links there 
are to your site, what sites are linking to you and to which pages. 

Search Queries will show trends in the search terms and your siteʼs average position in the 
rankings for that term and its Click Through Rate.

This is also a good place to submit a sitemap for the site.

Diagnostics will show you crawl errors such as pages linked to, but not found. 

Google Analytics and Webmaster tools will tell you a lot about what Google knows about 
your site. You might as well know it too and aim to make it better!

Website Optimization & Testing

Further down the line you can then also use good WebSite Optimizer Software to easily 
display and test alternative variations of a page layout and content for split testing and 
multi-variate testing.   

Itʼs often surprising what makes a difference to how visitors interact with, and use, a site. 

The aim is to find out what leads to the most conversions (i.e. the visitor taking a desired 
action).

The only way to find that out is to compare and test. 

And then to keep testing the winning version against more alternatives.
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Setting Up a Site

Domain Name

Decide on the purpose of your site and the type of domain name you need. Are you aiming 
to establish a brand name such as www.SmithandJonesGlazing.com or do you want your 
domain name to say just what the site is about as in www.WeMendBrokenWindows.com . 

For local markets, you could consider names such as www.MyTownWindows.com etc.

If your business reach is intended to have global appeal .com, .org or .net domain names 
are best. 

If you particularly want your site to rank for local search engine results such as in 
Google.co.uk, then a .co.uk or .org.uk domain name is likely to benefit. Note that it is rare 
that a .co.uk site would show in Australian or Canadian searches for example, so you need 
to be confident of your target marketʼs likely location.

If an exact match domain name for your theme keyword is not available, add short modifier 
keywords such as best or pro. 

Avoid using hyphenated domain names if possible and certainly don’t choose multi-
hyphenated three or four word names. For one thing, they don’t rank as well, and secondly 
it’s a mouthful when you have to give it out over the telephone, in meetings etc!

You can check availability and get domain names here. 

New domain names are currently very cheap at about $10pa for a .com, so you may want 
to purchase a few variations around your chosen name for future use and also to protect 
the name you have chosen from people attempting to confuse your potential visitors.

You can also check for expired and existing domain names that may be for sale which may 
have the benefit of page rank and authority. Google gives some added weight to older 
domains (in general - but you should check previous history) rather than new domains 
which have yet to prove themselves of any value. 

You can also apply Whoisguard to a website name if you wish. This prevents your contact 
details being publicly available in the Whois register. This can usually be added at the time 
of purchase or applied separately afterwards.

Web Hosting

There are a number of options for hosting depending on your requirements ranging from 
shared hosting to reseller hosting to a dedicated server.

If you are a business and are only ever likely to have one or two sites, then getting a 
shared hosting account for a few dollars a month will be a good option. These range from 
the cheapest option for hosting a single site to options where you can include additional 
domains in the same webspace. 
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These often come with unlimited bandwidth and disk space which is good, but you will 
usually only have a single admin panel, so you need to make sure your file and folder 
structure is organised correctly. 

The next step up is a reseller account. This usually lets you host unlimited sites. Typically 
there will be a defined amount of total disk space and total bandwidth for you to allocate to 
each site as you wish. The upside is that you have a master admin panel which gives you 
access to a separate admin panel for each site. This makes the individual administration of 
each site much easier. 

As the name implies you can also resell hosting to other people and give them the 
username and password for their own admin panel to manage their own site(s). Many 
people base their business around this model.

Reseller hosting plans are also popular for affiliate marketers, or other internet marketers 
who typically have dozens of sites enabling them to create and manage the hosting of 
multiple sites quickly and easily. This is also a great option if you build client sites too as 
you can hand over control of their site to them if you wish without giving access to any 
other sites you manage.

For the utmost in speed and security, a dedicated server is the ultimate option. You are not 
sharing the server with other peopleʼs sites so your sites benefit from faster load times and 
you can also be confident that the server isnʼt hosting dodgy sites which can affect the 
status of the server and the other unrelated sites on it - although a good hosting company 
will monitor this. Dedicated servers also cost significantly more however.

For most people a standard shared hosting plan or reseller plan is the most cost effective 
option.

Things to look for to make life easier and more productive include a cPanel control panel 
for administration, good levels of uptime, good support and reasonable pricing. 

I would rather pay a dollar or two extra a month for this than struggle with a poor service or 
poor admin interface that is inflexible, limited and makes doing anything difficult.

The cPanel control panel provides easy file management, email account creation and 
email forwarding, database creation etc etc. 

It also includes some easy to use script functions such as Fantastico to create and install a 
WordPress blog for example on the site. 

Having tried some other hosting companies proprietary admin interfaces I would only ever 
recommend a hosting service that included cPanel. It will save you hours of frustration. 

You can get web hosting here from one of the best hosting companies with superb service 
in my experience, and at reasonable rates (check here for a special Coupon Code).
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The cPanel Control Panel Interface

Although you can often register domain names and host them with the same provider, 
there can be advantages to keeping the two separate in terms of price and not having all 
your eggs in one basket. 

When you get your hosting account, you are usually sent an email with a username and 
password to login to your hosting account. You should also be given the names of the 
nameservers for your hosting account. 

These will look something like:
ns706.hostnameserver.com
ns707.hostnameserver.com
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If you do have separate domain registrar and hosting companies, youʼll need to ʻconnectʼ 
the domain name to the web host.

To do this, login to your domain registrar account and change the DNS settings for the 
domain name. Replace the default server names provided by the domain registrar with 
those given to you by your hosting service.

Installing WordPress

Hopefully at this point you have decided what your target market is, researched suitable 
keyword phrases to compete for, bought a website domain name and arranged web 
hosting for it. 

So, it’s time to start thinking about building the site itself.

WordPress can be installed manually, or, if you have cPanel in your hosting account, by 
using an automated script like Fantastico De Luxe in the Software/Services option there.

The Fantastico script method is very fast and easy but it’s not as flexible as the manual 
install method however, and many people prefer the manual method.

Some people also note that Fantastico can also be a little behind with the version of 
WordPress it installs. However, when the installation is complete and you login to the site 
for the first time, it is a simple matter to update to the current version.

One particular advantage that is provided by the manual method is the option to use a 
different prefix for the WordPress database tables instead of the standard prefix of wp_ 
that is used by default.

Using an alternative like this adds a little extra security to the site against hackers looking 
for the standard prefix. It can be set when the wp-config.php file is being edited during the 
manual install of WordPress.

Mini-guides for installing WordPress using each method have been included at the end of 
this guide.

Click here for a step-by-step guide to installing WordPress with Fantastico De Luxe
or here for a step-by-step guide to a manual installation of WordPress. 

In both cases there is a link back to this point at the end of them.

If youʼre interested in enhancing the security of your WordPress site, this is a tidy and 
informative guide to securing WordPress sites.

Once WordPress has been installed using either method, we just need to check and adjust 
a few settings.
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WordPress Settings

At the bottom of the left hand side is a menu option called Settings. This is where you can 
adjust many of the settings for your WordPress site.

WordPress Settings

We’ll take a quick look at these in order....

Click to Return to Contents Table                                                                                                        Page ! 48

Copyright © D10 Solutions Ltd 2012 : All Rights Reserved. Personal rights only.                       View Copyright notice here                          

http://www.D10Solutions.com
http://www.D10Solutions.com


General Settings

You can set the Site Name and Tagline (Site Description) here.

Make these meaningful, succinct and interesting. They should at least state the purpose of 
the site. Welcome to Our Site for example is of little use to anyone.

They are one of the first things your visitors will see. And as they are also one of the first 
things that the search engines see and give weighting to, it is helpful for SEO purposes if 
they are keyword rich phrases, preferably the higher level ʻThemeʼ based keywords.

Site Name and Tagline
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If you want your site to be indexed as http://www.YourSite.com or just http://YourSite.com 
this is the place to change it too. This is the last option you want to set on this page as any 
changes to this field will log you out and require you to login in again to continue.

This option ensures that visits to http://www.YourSite.com and http://YourSite.com both 
end up at the same place (which ever option youʼve chosen). 

It also means that the search engines give any SEO benefits you gain to the one entity 
instead - e.g. back links to either will all give weight to just the chosen option. It also 
removes the possibility that Google would see them as being identical and penalizing the 
site for duplicate content.

Writing Settings

The main setting here is at the bottom - Update Services.

This is automatically filled with the pingomatic ping service. Other ping services and ping 
lists are detailed at the WordPress Codex.

Just copy and paste such ping lists into the Update Services field with one per line but you 
should avoid using too many, or duplicating entries. Stick to the single default entry if in 
doubt.

It is also not a good idea to ping too many sites too often otherwise your site may get 
tagged for spamming. This can be controlled with the cbnet Ping Optimizer plug-in 
described in the WordPress plugins section of this Cheat Sheet.

Now, every time you publish a new Post, these sites will get notified. These services then 
update their own indexes with details of your update so helping more people find your new 
Posts.

The other option you might wish to modify in this section is the size of the Post box - the 
area where you enter your content. By default it is set to 10 lines - you can resize this here 
to say 20 or 30 lines for easier instant readability. You can also change it on the fly when 
writing a Post by dragging the bottom right corner of the Post box.

Reading Settings

This is where you would normally set whether your Homepage displays a blog style page 
of latest Posts, or is set as some other content in the form of a ʻStaticʼ Homepage.

Dynamik Theme also includes EZ Widget options which can be used to define the 
structure and layout used to display content for a static Homepage using widgetized 
content.

You can find out more about the EZ Widget options here.
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Discussion Settings

These settings are really your preference and dictate the degree of freedom others have in 
commenting on your site.

It is a good idea though to ensure the check box for “An administrator must always 
approve the comment” is checked to ensure the site is not used to display spam or 
offensive or libelous material.

As your site gains in popularity you may want to revisit these settings to eliminate the likely 
increase in spam you will get.

Media Settings

Just check here that none of the image sizes are wider than you intend the content column 
width to be.

Unless you have a site that suits the categorization of images by date, uncheck the 
“Organise my uploads into month and year based folders”. Trying to find which image is in 
which folder in future is a pain.

Privacy Settings

Normally, you would ensure this is set for your site to be “visible to everyone including 
search engines” unless you have a particular requirement for otherwise.

Permalinks

Each Page and Post is given a permalink when it is created. This makes up the URL for 
each Page/Post and is the permanent link that can be linked to from elsewhere.

The Default option is http://sitename.com/?p=123

Other options include date and post name based structures such as http://sitename.com/
2010/11/03/about-this-post/ etc.

The standard options given here don’t give your visitors the clearest idea of what the Post 
is about, nor do they convey much to Google etc.

There is also a Custom Structure option which allows for seo friendly (keyword rich) 
phrases to be used to describe the Post in the permalink.

Select this option.
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If your site has plenty of keyword rich Category names then use:

/%category%/%postname%/ 

as shown below (no need to include the domain name).

 
This will result in a URL for a Post like this:
http://sitename.com/category-keyword/about-this-post/
  
If your site is very small and has no meaningful categories, just use /%postname%/ which 
will result in a URL like http://www.sitename.com/about-this-post/

In either case they provide more more meaningful, and easier to remember and convey, 
URLs, that are also more SEO friendly.
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WordPress Plugins

At this point, it makes sense to install a basic set of WordPress plugins. 

As a general principle, the number of plugins should be kept as small as possible to 
minimise maintenance and update effort, reduce plugin conflict and the danger from out of 
date plugins providing a security risk. Just use those that you truly need and that provide a 
benefit to you or your visitors.

Google XML Sitemaps by Arne Brachhold (Free)

To help ensure your site gets indexed and ranked by Google, this plugin will generate an 
XML sitemap to help the search engine robots better index your site. It is automatically 
updated whenever you add a new Post or Page to your site and also notifies the search 
engines at the same time. It provides a number of options for customisation to include or 
exclude Pages, Posts, Categories etc.

You can add the sitemap URL in Google WebMaster Tools.

You do not require this plugin if you use the WordPress SEO plugin by Yoast (see later).

WP Realtime Sitemap Options by Daniel Tweedy (Free)

This plugin generates a very customizable and human friendly sitemap that can be 
included as a separate Page within your site, and linked to from the Footer Menu, or list of 
Pages in a sidebar widget etc... 

It is not a substitute for a search engine friendly XML sitemap plugin (which you should 
include separately), but suits those instances where you want to include a visitor friendly 
sitemap option that encourages people to search out more content and engage to a 
greater degree with your site. 

You can decide whether to include Posts, Pages, Archive Pages like Categories, Tags, etc, 
what order, Post count etc. You can also exclude individual Pages, Posts, Categories if 
you wish.

WP-DB-Backup by Austin Matzko or WP-DBManager by Lester ʻGaMerZʼ Chan (Free)

Either of these are the absolute minimum level of backup tools you should consider. They 
allow you to backup and restore your database content ONLY and email the backup to 
you.

WP-DB-Backup appears in the Tools menu item as ʻBackupʼ
WP-DBManager has its own entry in the WordPress menu on the left hand side.

A much more powerful and flexible solution for backup of all the files for a site is 
Backup Buddy ($). 
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If there is any one product I would recommend you purchase (over and above 
Dynamik Theme for Genesis itself of course!) it would be BackupBuddy. 

When you need to restore a site after something has gone wrong (as it surely will), 
this product is a lifesaver!

Akismet ($ / Free) 

Akismet is the ʻstandardʼ anti-spam plugin to reduce comment spam that comes installed 
by default during the WordPress installation process. If your site is intended to be 
commercially successful however, you are required to register this and pay appropriate 
licensing fees. 

Alternatives/additions to help reduce and minimise Spam comments include: 

# Anti-Spam Bee by Sergej Muller (Free) - is an effective option for addressing 
# spam and works ʻinvisiblyʼ to the user in the background. 

 # SI Spam Captcha by Mike Challis (Free) - this plugin adds a simple Captcha form 
# for comments, logins, etc as desired. Using Captcha can also reduce real 
# comments though if people object to the effort needed.

Backup Buddy will backup and restore a whole WordPress site, not just the 
database files, making it much easier to restore the whole site much more 

quickly in case of disaster!

That means all the SQL database, plugins, files, themes, scripts, widgets, and 
absolutely everything else in the WordPress database and directories. And you can 
save the backups to Amazon S3, DropBox and more....

A very handy feature of BackupBuddy is the ability to migrate a WordPress installation 
from one site to another. This allows you to build a site on a test domain and then 
migrate it onto the real site for example. 

You can also use it to build a standard ʻtemplateʼ site complete with all the plugins and 
all the theme settings you want and then use this as a standard installation for a new 
WordPress site. This is a real time saver and ensures you donʼt miss a step when 
installing a new site.

BackupBuddy is HIGHLY recommended - it has a good reputation and has enabled 
many a site owner to get their complete site back up and running quickly after disaster. 

Although it costs a little, you can get a discount coupon for BackupBuddy here.

It is well, well worth it.
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# Spam Free Wordpress by Todd Lahman (Free) - this plugin generates a fresh 
# password that must be entered when submitting a comment and is very effective at 
# cutting down #on spam. Again, this forces people to make an effort which not all will.

These offer different approaches to reducing the problem of spam and you may decide 
one is more suitable for your requirements than another.

Contact Form 7 by Takayuki Miyoshi (Free)

This is a simple, easy to use basic Contact Form generator. Search engines like to see 
Contact Pages, Privacy Pages etc. Ensure you have them. 

Gravity Forms ($) 

As a more powerful alternative to Contact Form 7, Gravity Forms provides a flexible, full 
featured, easy to use, form generator that includes things like radio buttons, drop down 
selections, option fields, email address validation and conditional logic (so that additional 
input fields appear if the correct response is provided to an earlier input).

cbnet Ping Optimizer by Chip Bennett (Free)

When a Post is first published, WordPress will ping each of the services in the Update 
Services Ping list (WordPress Settings > Writing > Update Services) which is ok. 

However, every time you edit and save that Post again, WordPress will ping them again. If  
you edit and save a Post several times, you risk being labelled as a ping spammer and 
may get banned by these services.

This plugin will allow the first ping to occur and will then stop subsequent pings being sent 
for the same Post, meaning you can re-edit and save without risking being banned.

This plugin is a version of the MaxBlogPress Ping Optimizer plugin, with registration and 
activation functionality removed, meaning you donʼt have to do this for every site you 
install it on.

TinyMCE Advanced by Andrew Ozz (Free)

This super plugin adds 15 plugins to the Tiny MCE editor providing an array of design tools 
to enhance what you can do with the Visual editor in WordPress for editing Posts and 
Pages. It also includes a very useful feature that prevents WordPress removing line breaks 
from the HTML code when you finish writing your content.
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SEO Smart Links by Vladimir Prelovac (Free)

This plugin can automatically link keywords in Posts with corresponding related Posts, 
Pages and Categories etc on your site. 

Generating keyword rich internal links is valuable for SEO benefits although you may wish 
to limit the number of the in-text links it generates to just 1 or 2 per Post/Page and to 
ensure that there is also a mix of other ʻless keyword-richʼ links too. 

A Page full of in-text links with keyword rich anchor texts may look overly contrived to 
search engines and so lose SEO benefit instead of gaining it.

Yet Another Related Posts Plugin by Mitcho (Free)

The “YARPP” plugin provides a great way for visitors to find other relevant content on your 
site easily with the titles of related Posts are shown underneath the Post being read. 

This encourages visitors to engage further with your site, provides SEO rich links to the 
Posts and also helps reduce bounce rate (another SEO tick in the box) by keeping people 
on your site.

You may prefer to use this plugin instead of SEO Smart Links.

Sexy Bookmarks by Shareaholic (Free)

This is a catchy little interactive plugin that encourages readers of your Posts and Pages to 
bookmark them with all that entails for additional link benefits.

An alternative option to this plugin is the Simple Social Buttons plugin (Free). Either of 
these plugins helps visitors share your content and, as Search Engines appear to be 
placing more importance on social signals, plugins like these should help SEO a little too.

RSS Footer by Joost de Valk (Free)

This plugin will allow you to add your own content, including a link back to your site or 
Post, in the footer area of each Post in your RSS feed.

You do not require this plugin if you use the WordPress SEO plugin by Yoast (see below).

WordPress SEO by Yoast by Joost de Valk (Free)

This is a full featured SEO plugin that is enormously popular. Its aim is to help ensure each 
Page and Post has well focused content with good on-page optimization by helping the 
writer maintain the keyword focus for the PageTitle, URL, Heading, Meta Description and 
within the content itself.
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It also provides other functionality to help boost SEO, such as full XML sitemaps, RSS 
optimization, breadcrumbs and more. 

Using this plugin eliminates the need for RSS Footer (also by the same author) as well as 
the Google XML Sitemap plugin mentioned above.

It does also have a significant effect on the use of SEO functionality provided by Genesis.
If installed and activated, Genesis will recognise this plugin and deactivate its own SEO 
functionality (Custom Document Titles, Descriptions etc) in favour of the pluginʼs settings.

This plugin provides a good alternative to the built in SEO options in Genesis for those 
people who prefer to separate their theme design functions from SEO functions. The flip 
side is that it is another plugin to maintain and update, and that you may feel more 
comfortable using the built in options in Genesis. 

While very good, this plugin can also take a little setting up. 

When creating a Page or Post I use it more as a guideline than follow its suggestions too 
rigidly, although I ensure the focus keyword for the Post at least appears in the Page Title
(and which should also read well to a human). 

These plugins form a basic set of plugins providing functionality that is a basic requirement 
for most sites looking to obtain SEO benefits and generate traffic. They are all thoroughly 
recommended and most of them are free (apart from the excellent BackupBuddy and 
Gravity Forms).

Other Plugins

Depending on your requirements, you may also find these handy plugins to be useful too.

ManageWP ($ / Free)

This plugin is not for everyone, but if you manage multiple WordPress sites then it can be 
a huge benefit, allowing you to manage them all from one dashboard. 

With a single click, you can update WordPress and/or Genesis on multiple sites, update/
install plugins on multiple sites at once, or login to admin on a particular site.

Depending on what version of the plugin you subscribe to, you can also easily add sites to 
a backup schedule, migrate sites, and obtain SEO analysis.

If, like me, you have multiple sites, ManageWP can be a huge timesaver.
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Click Heat Dynamo ($) 

This is a great plugin for testing where visitors are clicking on your site. Where you think 
visitors might click and where they actually do can be quite surprising! 

Example of Click Heatmap

Discovering an image or line of text that gets clicked on, and then turning that into an 
active link can produce great results. 

Likewise finding links that donʼt clicked on particularly and remedying why that is the case 
can also be beneficial to your results.
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Nivo Slider ($ / Free to Dynamik Licence Owners)

Nivo Slider is a premium Image Slider plugin that is made available free of charge to 
licenced owners of the Dynamik Website Builder for Genesis. 

It allows you to add image slideshows with a variety of transition effects and other 
customisable settings. At the time of writing, it does not currently provide Responsive 
functionality although it is believed this may change soon.

Responsive Image Slider ($)

For a Slider that currently works with Responsive Design (where the images resize 
automatically depending on the size of the device browser being used to view the site (e.g. 
iPad, smartphone etc), this is a fully featured, easy to use Responsive Image Slider and 
complements the Responsive Design options available in Dynamik nicely. It provides full 
image control and can be used for multiple and different slideshows on a site.

This is another responsive Slider Plugin that is a free but (currently) much more basic 
option and that can be used to provide a single slider on a site.

As with many paid for services and products, a lot of the time you can do the same thing 
manually yourself - and indeed it can be worthwhile doing so to start with to gain an 
understanding of what is involved. 

However, as soon as you start to replicate any part of the process, such as more niches, 
additional sites, or whatever your business model is, the need to automate becomes 
paramount and that is where you really ought to consider investing in tools, plugins and 
resources that free you from time-consuming activities that are not perhaps the best use of 
your time. 

Consider that $97 for example is worth maybe 3 - 5 hours of your time and then consider 
how long you spend doing that activity on a regular basis. Likewise the value of a $20 
plugin that provides useful functionality and benefits for your site. 

Free can be great, but not if itʼs at the expense of time or other benefit gained by using a 
paid option (especially for a commercial site).

There are thousands of other plugins to cover most eventualities and specific requirements 
for individual sites. They are available both at the WordPress repository and as free and 
paid for plugins from independent/commercial developers.

Click to Return to Contents Table                                                                                                        Page ! 59

Copyright © D10 Solutions Ltd 2012 : All Rights Reserved. Personal rights only.                       View Copyright notice here                          

http://www.SecureDirectFastLink.com/PluginImageSlider
http://www.SecureDirectFastLink.com/PluginImageSlider
http://www.SecureDirectFastLink.com/PluginResponsiveImageSlider
http://www.SecureDirectFastLink.com/PluginResponsiveImageSlider
http://www.SecureDirectFastLink.com/PluginResponsiveImageSlider
http://www.SecureDirectFastLink.com/PluginResponsiveImageSlider
http://www.SecureDirectFastLink.com/PluginResponsiveSlider
http://www.SecureDirectFastLink.com/PluginResponsiveSlider
http://www.D10Solutions.com
http://www.D10Solutions.com


Site Planning & Structure

Before you start to build your site, sketch out an idea of the site structure. Decide what 
main Pages are needed and what the purpose of each Page is. 

How will the site navigation be implemented, how will it be organised, are sidebars 
required, etc etc? Then maybe how you envisage the design itself.

This outline is called a wireframe. It can be pencil and paper or software based.

If you spend a little time at this stage, thinking about and planning out the main sections 
and functionality of your site before rushing in to build it, you will save time in the build and 
design process and get a more effective site.

A really useful tool mentioned previously that can really help with planning is mindmap 
software. It aids in developing a coherent plan of what is required, and provides a checklist 
of points to check off as you develop the site.

For example, a typical sales letter site will have a different layout than a content laden 
information based site.

A sales letter site, or Page, is unlikely to warrant a sidebar or Navigation Menu across the 
top. Introducing choices for a visitor often results in uncertainty about where is best to go 
and they miss the message you are really trying to convey.  

The purpose of a sales letter is to focus a visitor on a solution to their problem. So 
assuming that your site is relevant to their problem, your sales letter Page should guide 
them to a single answer, your answer. 

You may have noticed a lot of sales letter Pages with big heading (How to fix this big 
problem you have), lots of content (story, list of benefits, testimonials, offers etc) and two 
or three buttons to take the same action (Buy Now, Sign Up, Get Access, etc etc). 

There are no distractions on a sales letter Page, just the bare minimum of links in the 
footer area for Privacy and Disclaimer and Contact Pages etc. 

Sites designed to provide authoritative information however, will want to expose the visitor 
to lots of enticing articles and content within the site. Sidebars will contain interesting Post 
Titles as links along with a Categories, Tags, links to main Pages etc. 

Depending how you intend monetizing the site, you may include an area in the sidebar, or 
underneath the header, for adverts.

Are all the Pages going to be fixed content, or will there be a blog style Page for news 
items, updates, articles etc?

As well as the more visible Pages, you need to give some thought to items like redirect 
Pages and how you intend to control and monitor any affiliate links (discussed previously 
in the section on redirection), whether you intend building a list of subscribers to your site 
through RSS or Email, whether you intend getting people to sign up to a newsletter or 
bonus through a name capture Page (squeeze Page) etc.
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The layout for an affiliate site will be different from an authority site, from an ecommerce 
site, info product site, lead generation site, sales letter site etc.

You may have several related products, or a product which has several benefits, that you 
want to target individually with different keywords, each on a separate Page. 

These would be the Pages that you want the visitor looking for that particular product or 
benefit to land on initially and, for this reason, they are called landing Pages.

By having a separate focus and getting back links that include a good mix of relevant 
anchor texts that are directed to each landing Page, they will each rank well for their 
individual keyword, and because they are all related under a theme, links between them 
will add value to the rest of the site.

Donʼt just get back links to the home (index) Page for the site. By getting deeper links into 
your site you will get SEO benefits for the Pages and Posts themselves and the whole site 
as a result.

Landing Pages also allow you to focus Pay-Per-Click (PPC) campaigns for your own 
adverts directly to a specifically relevant Page. Google likes this because once again, you 
are providing content that more closely matches what visitors (advert clickers in this case) 
are looking for. Google will give your Page a higher quality score and so your costs will be 
lower.

Some time spent on planning the above at this stage will provide benefit to you, both in 
terms of time spent designing and building your site, which can now follow the plan, and 
also for long term SEO and marketing benefits for the site itself.
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Overview

By now you should have all the foundations in place to build a site:

• Market Research
• Keyword Research

• Domain Name

• Web Hosting

• WordPress Installed

• WordPress Settings Adjusted
• Genesis Framework and Dynamik Child Theme Installed

• Core WordPress Plugins Installed

• Site Plan, Structure and Design Considerations.

You should then be in a position to start building your site. 

The main Cheat Sheet guide (also available for download in the Cheat Sheet Memberʼs 
Area) provides an overview of the main functionality of the theme, including where to find 
and adjust the various settings in both Genesis and the Dynamik Child Theme.

You may also be interested in the Dynamik Theme FAST Start guide which follows the 
build and development of a Dynamik WordPress site from scratch in step-by-step detail.

Once you have built your site and published some initial content, the next step is to help 
ensure it fulfills the expectations you have for it.

Weʼll look at how to do that next.
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Traffic

The coolest, funkiest, slickest website is of little real use (other than as a vanity site) 
unless it gets visitor traffic. 

The more people visit your site, the more people you can get your message across to, 
whether itʼs to sell, educate or inform, and then get them to take whatever action it is you 
want them to.

Weʼll look at a few methods that can help generate traffic to a site in a moment. 

My intention when writing this Cheat Sheet was not just to provide a written manual for the 
Theme, but also to cover other aspects involved in developing and marketing a site more 
successfully.

So, as youʼve hopefully seen, it covers market research to ensure the site meets a 
purpose, and keyword research to target relevant terms that people search for and that are 
viable to compete for.

It also includes SEO techniques and other internet marketing methods weʼll see shortly 
that help generate well targeted visitor traffic.

Although SEO is often thought as the main means of generating visitor traffic, there are 
many others that can also contribute. Having several traffic methods can help reduce the 
reliance on search engines for visitors and help even out the effect of any change in 
rankings.

A well implemented and optimized site based on solid research with good content is a 
great foundation that will help get better results from visitor traffic generation strategies 
and methods.

If done well, these methods combine to generate more of the right kind of traffic. Traffic 
that finds what it is looking for, and that converts to buyers as a result.

Iʼve provided a brief review of an amazingly comprehensive system for targeted traffic 
generation here. 

Itʼs worth checking out for the extensive free content alone (in both video and pfd formats). 
Thereʼs no hype and no sign-up required for that.

Letʼs now look at some of the traffic generation methods and techniques available...
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SEO Optimization

The first method is the one most people are aware of - appearing high in the search 
engine results for search terms related to the content on your site.

This method is often seen as ʻfreeʼ traffic generation. Except itʼs not if you value your time! 

As discussed previously, there are two aspects to optimizing a site for search engine 
optimization. These are on-page factors and off-page factors.

The on-page factors can be addressed and implemented during the building of the site 
and subsequent addition of more content. 

Other than the time taken in researching keywords and ensuring that each Page and Post 
has a relevant keyword rich title, with related heading, description, image filenames etc, 
this is a reasonably fast process as you build out the site. 

Remember to include a captivating, noticeable meta description. 

If the snippet of text from your site is outstanding in a field of mediocrity, you may well get 
more visitors to a site ranked lower than those above it. If you leave it blank, Google for 
example, will take its own sample from the Page which may not be of much benefit to you.

The off-page SEO process to generate and build external links back to the site (both the 
Homepage and other Pages for deep linking) is a more time consuming process however. 

Firstly, because it just takes time to find other sites & pages that might link back to you, 
secondly because this is a continual process that has to be done over time. Blasting 5,000 
links back to a site on itʼs first day of being live and then not adding anymore will look 
suspicious to the search engines. 

Publicising your site as you would for any other business and linking back to it with Press 
Releases, Articles, blog comments etc is one thing, spamming everywhere is another!

In general, generating ʻnaturalʼ back links from external sites over time increases Googleʼs 
view of the importance of your site, helping it rise in the search engine rankings and 
thereby leading to greater visitor traffic levels in itself. 

In many cases, the back links on other sites will also actually get clicked on by human 
visitors and thereby also directly lead to more traffic to your site.

Google also appears to be placing increasing importance on social signals in its search 
algorithms too, so making it easy for people to share your content etc though use of 
Facebook features, Google +1, Twitter, Pinterest etc is likely to be a good move. 
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Is Your Site Indexed?

For your site to appear in search engine results requires that it has been indexed by the 
search engines.

You can check to see if your site has been indexed by Google by using the “site:” operator.

e.g. enter the term   site:www.your-site.com   into the Google search engine and it will 
return all the pages it has indexed for that site. If it returns nothing, your site is not indexed. 

Methods for Generating Back Links

Forums

Search for forums related to your siteʼs content. You can do this by searching for your 
keyword terms and then looking in “Discussions” in the Google menu on the left of the 
results, or type “relevant keyword” +forum into the Google search engine. 

Many people go to forums when they have a problem that needs solving, so they are often 
good potential buyers of solutions too!

Register with forums and create a signature that includes a link to your site with keyword 
related anchor text. People will click your signature to see what youʼre about - especially if 
the anchor text is intriguing and/or relevant to what they are looking for

Try adjusting your signature (and its anchor text) on different forums to point to different 
Pages in your site so that there is a good mix of anchor texts and which donʼt all point to 
just the Homepage. 

Change your signature link on a forum form time to time to see what effect it has (check 
using Google Analytics etc)

Look for current threads & Posts where you can post relevant answers with good content. 

Very good content will sometimes get made into a ʻstickyʼ Post by a forum moderator and 
get extra attention if the topic is a long-running issue. Getting in early on a good thread 
means more people will see your comments. 

Otherwise, avoid including blatantly spammy links back to your site in your replies, and 
wait until you have gained some standing in the forum before including links anyway. 

A first Post 10 minutes after joining that contains links back to your site will likely get you 
banned from that forum straight away as a spammer.

Other Blogs 

Other blogs also provide a good means to generate back links using comments.

There is often no need to register when filling the comment form. Your name will appear 
before the comment as a hyperlink to your site which is entered in the Website field. 
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This should be to your Homepage (e.g. www.mysite.com) rather than a deep link to an 
internal page as this is likely to be seen as Spammy by the blog moderator or 
administrator. 

Some blogs allow links within the comment itself too. If so, sometimes use anchor text that 
contains a relevant keyword. Again, donʼt overdo it. One link like that is enough. Use a mix 
of links with keyword based anchor texts and plain links to the site.

Typical Comments Entry

Try and make comments early in the thread to get more exposure. Make good quality 
comments with a viewpoint about the Post the comments appear on. You may generate 
more comments in reply to yours, enabling you to justify making further comments in 
response - again with more links. 

Links from some blogs will be more valuable than others.

Blog Posts with high Page Rank will be better than those with lower Page Rank. You can 
check this using SEO Quake and/or the Google Toolbar.

Links from some blogs will be “do follow” links which are better than “no follow” links. You 
can search for these type of blog links in your niche using the Google Custom Search 
Engine for this.

Some blogs specifically encourage comments through use of plugins like CommentLuv 
which will also add a snippet of your last blog Post with an additional link to it which is nice.

Sign up to the RSS or email feed (or newsletter) of popular blogs on your topic so that 
when you get notification of a new Post, you can make a comment early.

Doing this a few times a week will soon build a lot of good back links. 

You can also use tools like this to find back link opportunities on good quality blogs.
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Article Directories and Blog Networks

Article marketing can be a powerful way to generate links and traffic. 

This involves writing 400-700 word (typically) articles on your subject and submitting them 
to article directories for re-publication by webmasters looking to include quality content for 
visitors on their own sites. 

Unique and high quality content will win out again for you. The content should be based 
around a relevant keyword for better search engine optimization, but donʼt stuff the content 
full of keywords. Write naturally.

This time links back to your site will be included in the authorʼs Bio Box which has to be 
included along with your article content when it is re-published on other sites. 

You are often allowed 2 or 3 links in this area so you can get one to your Homepage and 
another deep link to a specific page within the site related to the content of the article itself. 

You can also link to your other web 2.0 properties instead - such as Squidoo pages, 
Hubpages, YouTube channels etc - to give these a boost and help make them more 
powerful contributors to your main site.

Vary the anchor text for different articles with links to different Pages on your site (or web 
2.0 properties) for maximum effect. 

The article content should be interesting and useful - not a sales pitch - and it should have 
a good, interesting headline - make it keyword rich and relevant.

Remember that the point of the article is not to provide a link back from the article directory 
itself, but to get picked up and re-published by other webmasters, providing useful content 
for their readers and generating links and traffic back to your site(s) as a result.

Donʼt submit articles to article directories and then publish the content as Posts on your 
own site. Itʼs better for search engines to see your own site as having original unique 
content and not as having a duplicate copy of something published elsewhere first. 

For this same reason, donʼt be tempted to cut and paste someone elseʼs content as your 
own - itʼs also usually illegal! 

You can take a Post you have already published on your own site, then significantly modify  
(or spin) the content and submit that revised version to the article directories. Some 
directories are quite strict about requiring original content themselves too - so you may find 
you need to do this if you intend submitting content based on existing Posts from your site. 

Give it a different title, reword the content and submit. Re-writes by human hand are 
usually best, but take time. You can speed up this process considerably with a good 
content spinner (some are much better than others - like this one which tends to generate 
good quality re-spins), but check the content they produce by hand to make sure it makes 
sense.
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There are several article directories such as:

http://EzineArticles.com
http://www.ArticleAlley.com 
http://www.ArticlesBase.com 
http://GoArticles.com 

and many more in different genres such as technology, lifestyle etc...

You can sign up with directories and submit your articles manually. Alternatively, you can 
use an article submission service like this that automates the process to a great degree.

There are also some services which publish article content (or chunks of it) to blog 
networks. These can massively increase exposure of your content and generate back links 
from high page rank blog sites. 

Some of these blog networks though can provide ʻunnaturalʼ looking links (links on 
irrelevant Pages, etc, and with excessive use of exact keyword based anchor text) and 
many have come under scrutiny from the search engines as being paid for links effectively, 
so caution should be taken if using this route.

Of course, writing good original articles and re-writing them for multiple usage is time 
consuming and so outsourcing article writing can be a good idea. If you do outsource, itʼs 
worth paying a little extra for good quality, well written, content that is optimized for seo 
and not just meaningless jumble that some services provide.

RSS   

RSS allows people, and other websites, to get automated updates whenever you add 
content to your site. It saves them having to remember to visit your site to check for new 
content manually. RSS stands for Really Simple Syndication. Your content is automatically 
syndicated to whoever subscribes to your RSS feed.

Most modern browsers allow people to subscribe to your RSS feed. WordPress sites 
automatically generate a RSS feed.

To find your siteʼs RSS feed, click the RSS button in the URL address bar on your 
browser. 

This may vary depending on your browser.

RSS Feed Locations
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Select the site feed and the WordPress feed URL for the site will be displayed as below:

Typical WordPress Feed URL

You can share this feed link on bookmarking sites such as Digg, Facebook, Mixx etc.

If you have opened a Google account to make use of Gmail, Google Analytics and Google 
Webmaster tools as recommended previously, you can now also make use of the Google 
Feedburner tool.

Feedburner provides for comprehensive management of your sitesʼ RSS feeds - 
subscriber stats, subscription types including email, display options etc.

Hereʼs how to set this up:

Youʼll need a Google Account. Then open Feedburner.
Take the WordPress feed URL above and enter it in the field in Feedburner:

Click Next >>

This will generate your Feedburner feed as shown above. 

Click Next >> to get this screen.
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Copy this and enter the feed URL into the Custom Feeds field in Genesis >> Theme 
Settings >> Custom Feeds

You can do likewise for your Comments feed if you wish.

Enter the Feedburner RSS Feed into Genesis Theme Settings > Custom Feeds

You should now submit your RSS feed to some feed directories, notably
http://www.feedagg.com and http://www.feedage.com . These submit their preview pages 
to the search engines and help get your site noticed!

You can also submit the feed to http://www.pingoat.com and http://www.pingomatic.com
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These are services that “ping” several specialist search engine services that keep track of 
weblogs and publish them. When you ping like this, the services get to know that your blog 
has been updated so they crawl and index your site, publishing your blog contents and 
getting more attention for your site.

Ensure the RSS Footer plugin (or SEO for WordPress) is activated.

Once you get the hang of what RSS is about there is a lot of scope for generating, utilizing 
and promoting content that will be of benefit to your site.

For example you can use services like RSS Mix (http://www.rssmix.com) or Yahoo pipes 
http://pipes.yahoo.com/pipes to aggregate and mashup RSS feeds and then submit them 
as new unique RSS feeds to the services previously mentioned. You can also auto-post 
content to your site. FeedWordPress http://feedwordpress.radgeek.com is another useful 
plug-in for RSS aggregation and syndication.

Web 2.0 and Social Media Networks

Web 2.0 is a term that describes a more interactive version of the web, where users 
engage, communicate, create and share. 

As such it provides a powerful means to spread your message and leverage more visitor 
traffic from it.

Social networking has exploded over the last few years with well known community based 
sites such as Facebook, Twitter, MySpace and Bebo as well as bookmarking sites like 
Digg and Delicious and content sites like Squidoo and HubPages.

And there are more recent entries to this area such as Google+ and Pinterest which have 
attracted a lot of attention.

Additionally, it appears that Google is making some use of signals from social media (and 
for example, recommendations through things like +1) in its search algorithms.

There is a lot of talk about the use and benefits of social media for business and for some 
businesses it is indeed a very valuable medium in its own right for generating traffic. 

They provide a powerful means for building awareness, brand recognition and loyalty.

To gain any such value though, you need to think what benefits the people who interact 
with your social media presence will obtain from it. 

Just another sales message on a Facebook Fan Page will have limited benefits for all 
concerned. Services like Twitter for example will be of more use where there is a regular 
supply of, and demand for, useful information, whereas good content delivered over time 
via a Facebook fan page could develop a group of loyal customers.
 
Your real benefits will be gained over time, if (thatʼs a big IF), you deliver what that market 
is looking for in the way they want. The nature of social media networks means that if you 
get it right with a few people, your message will be spread by them and onwards.
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Thatʼs really a whole book (or several books) on its own and outside the scope of this 
document. If you want to learn more click here for some resources on Social Media (check 
out the Tutorials section).

Letʼs look instead at adding SEO value through Social Media.

Social media sites like Facebook pages, Squidoo, Hubpages, Tripod and others provide a 
good source of back links. You need to create accounts for these sites.

For example, you could create a lens (thatʼs what Squidoo calls the mini sites you create 
there) on Squidoo, and fill it with your content (either original or a re-written version of your 
most relevant existing content), add some new or renamed images, and include a link 
back to your main site.

Try and name the lens based upon a keyword phrase relevant to the main site itself.

Repeat this for variations of other Posts on your site and spread them around some of the 
other social media options and you will generate a number of good quality back links from 
a number of sources, along with generating visitor traffic from people who find them.

You should always make sure the content is useful to the reader and not just keyword 
stuffed content. 

Update and maintain the lens over time to keep them fresh, useful to viewers, and 
therefore valuable to you.

Social Bookmarks

These provide a way to bookmark your favorite sites and pages. Unlike bookmarks that 
are stored in your web-browser functionality, these are stored online and usually with some 
additional description - and a link to the site or page itself of course.

Search engines pay attention to these services and you will often find social bookmark 
entries for a site registering very quickly.

There are dozens of social bookmarking sites. Some of the most popular are:

http://www.Digg.com
http://www.Delicious.com
http://www.Stumbleupon.com 
http://www.Technorati.com 
http://www.Tumblr.com 
http://www.Mixx.com
http://www.Diigo.com
http://www.Newsvine.com

For lists of current social media and bookmarking sites type “social media sites” into 
Wikipedia and Google. 
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By the way, because you will have to register and create accounts with usernames and 
passwords for many of these services, youʼll soon realise how useful a password 
management tool like Roboform or 1Password is. 

Using these services you can create more links back to your sites. 

Again, you must avoid being spammy in your content. Also use them as you would 
normally - that is, bookmark other sites as well as your own too. 

To get greater effect, each of the Web 2.0 properties you have created content on, and got 
back links from, can become the focus of its own back link campaign. This gives them a 
boost so that in turn they have more effect on your central site. 

This is the general basis of one technique called linkwheels. You can keep expanding this 
principle over time - adding more content to more Web 2.0 properties with more linkwheels 
to each of them etc.  

In the example below, the other three Web 2.0 properties would be linked out in a similar 
way to the one shown. Itʼs then possible to expand each of the outer properties too (and 
although the example uses four properties to link with in each case, it can be any number 
of properties). 

Effective Search Engine Optimisation can be a time consuming process which is why 
many people take advantage of an advanced SEO service like this to do it for them 
instead.

Example of Linkwheel Principle
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Press Releases

News sites relevant to your site or niche are good places to submit press releases to and 
provide another very effective avenue for generating both back links and visitor traffic.

A short, well written press release that is keyword rich and well targeted can get picked up 
by media outlets that want good content for news stories leading to additional exposure for 
you and your site.

Whether you are merely looking for back links for SEO or genuinely publicizing something, 
ensure the headline is attention grabbing, keep the content short, informative and 
interesting with contact details and links to your site included. Avoid the temptation to 
make it a sales pitch.

There are a number of free and paid for distribution services for Press Releases such as  
PRWeb.

Video 

Good video content can be an engaging and powerful means to obtain traffic, whether itʼs 
Video tutorials, demonstrations, interviews or whatever. In many cases, more people 
search YouTube for a keyword phrase than enter it in a Google search.

As detailed in the SEO section previously, the video content itself also needs to be 
optimized in own right with keyword related file names and tags etc. 

There are different video formats such as .flv .mp4 etc. Although all formats have some 
proʼs and some conʼs, mp4 has the advantage of being supported by html5 so will display 
on mobile devices like the Apple iPad etc.

You can upload video to sites like YouTube and embed the code they give you on your 
own site. 

This is easy, but has several disadvantages, such as that you might end up displaying 
competitorʼs adverts on your own site courtesy of YouTube, or a competitorʼs own videos 
being in the list of ʻrelated videosʼ shown at the end of yours.

Use services like YouTube to get found by and generate traffic for you by providing good, 
preferably unique (if possible), content specifically for that channel that persuades people 
to visit your site as a result. 

When people are already on your site however, use a video hosting service (as detailed 
below) to keep them on your site when viewing video so that they remain your visitor and 
not become one for YouTube.

You can use services like OneLoad to distribute videos to multiple video sites such as 
YouTube, Vimeo and Viddler which is free for a limited number of videos (currently 100) 
per month. TrafficGeyser is another popular option for this.
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To optimize a video for say, the YouTube search engine (and therefore get more views and 
more traffic), make sure the keyword is entered as the Title Tag, and that other related 
keywords are entered as Tags. 

You may wish to give your YouTube ʻChannelʼ a keyword rich name related to your market 
(assuming all your videos are going to be on the same theme).

Ensure you have a call to action in the video and a link to your site.

Where you want video content displayed on your own site, you can host it through a 
service like Amazon S3 and by using a suitable video player which controls how the video 
is displayed and how the viewer interacts with it.

One of the most powerful ways to manage video on your own site is to use a hosting 
service specifically made for delivering video and that tracks how viewers interact with it, 
providing details of how many people watch what video, how long through they watch 
them etc. 

This enables you to analyse which videos perform best, at what stage people turn off, 
whether they get to the end (if nobody gets to see your call to action it might be worthwhile 
changing the video content) etc...  this is one of the best video hosting services with 
tremendous functionality.

Good video content doesnʼt have to be slick, professional or require expensive equipment. 

Many effective videos are quite amateurish but engage visitors through personality and 
integrity. 

Video can be a powerful means to achieve this as people prefer to buy from people they 
like and trust rather than people they donʼt.

You may only need video from a camcorder or digital camera to form the basis of your 
video. If you want to capture whatʼs happening on a computer screen (for product demoʼs 
for example) you may need software like Camtasia (PC/Mac) or ScreenFlow (Mac).

Another means of creating video content easily is to use Animoto which blends several of 
your images, video clips and music to create dynamic and engaging videos. 

If you really want to get to grips with video, check out this video marketing training course.

Pay Per Click (PPC) Advertising

By its very name, this is not free! Hopefully, if you get it right it will actually cost you a lot - 
because youʼll be making proportionately more than you spend.

For many people the thought of paying for traffic is both scary and second choice to free 
traffic using the methods detailed previously. Why pay for traffic if you can get it for free?

There are good arguments for using PPC type advertising. 
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For example, your traffic volumes arenʼt subject to changes in the Google ranking 
algorithm for example which may affect your position in the search engines. If you 
remember, there is a huge difference between the average volume of traffic the second or 
third ranked site will get compared to the first ranked site for a Google search.

If you can make a PPC campaign profitable, then it should be scaleable and you will want 
to spend more to make more.

Understanding PPC and for example, Google Adwords, (although there are plenty of other 
PPC opportunities such as Facebook ads, Yahoo ads, etc) is a big topic and way too long 
to be adequately covered here.

However, things to bear in mind when developing your site such that it is better placed to 
benefit from PPC are:

• When you run an ad campaign, your ads will show when people search on keyword 
phrases that you specify.

• When someone clicks on your ad, it will land them on a specific page of your site that 
you define. This is called a landing page.

• The more closely the advert content matches the keyword phrase, and the more closely 
the landing page content matches the advert content and keyword phrase, the higher the 
Quality Score that Google will give the page for that combination. 

• The higher the Quality Score, the lower your advert costs are likely to be.

• For the same reason, when targeting multiple keywords for your ads to appear against, 
group them into tightly knit, related, groups. Create ads based around each tightly knit 
keyword group and direct them to a specifically related landing page. Create a different 
landing page for a different group of keywords and ads. 

• Trying to land all visitors for all keywords onto one generic page, or Homepage, is not 
likely to work well.

• Google likes to see Ads being directed to proper sites, so include Contact, Privacy, 
Disclaimer and Sitemap Pages.

Here are some of the best free resources on understanding Adwords I have seen, and this 
(paid for) guide to Google Adwords is also highly recommended as an almost de-facto 
work on the topic.

With the ever continuing growth of Facebook and social media, you should check out the 
training section at this resource on Facebook marketing.
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Testing

Itʼs sensible to test different aspects of your site, especially sales pages where your 
message will convert an interested visitor into a buyer or not.

If your site relies on banner advertising or Google Adsense for monetization, then the 
advert position, size, type and layout of the page will all have a likely bearing on the 
results. If a change in advert position changes the click-through rate from say 4% to 5% 
thatʼs a 20% increase.

There are some great WebSite Optimizer tools you can use to test variations of a web 
page and that also include heatmapping to see just where visitors are clicking!

When it comes to advertising, testing is something that should always be done. Itʼs 
absolutely vital when running PPC campaigns, otherwise you will lose money. 

For example, you should run different adverts and see which converts best. Once you 
have a winner, make that the control ad and change the others until one beats it, then 
make that the control ad and repeat the process.

Defining what the test criteria is is important too. You really need to have some measure 
for tracking sales conversions, not just a good click through rate (CTR). Itʼs easy enough to 
get a good CTR for a keyword that attracts the wrong type of visitor (e.g. a freebie seeker) 
that results in few sales conversions. 

You need to install a tracking pixel (Google gives you one) or use a tracking tool like this to 
measure success at some point in the process. This could either be the sales confirmation 
page (either your own, or the merchants if youʼre an affiliate) or on the download page for 
a bonus if you offer one.

Conversions

Hereʼs a couple of questions.....

Is a website that ranks first in the search engines successful?
Is a website that gets tons of visitor traffic successful?

The answer, as you may have guessed from the heading of this section is - “No” !

Unless the traffic that being first generates (along with all the other traffic generated using 
the other methods detailed previously) converts into buyers, then itʼs not successful. In 
fact, itʼs costing you time (in all your efforts) and money (in hosting fees alone).

Although this topic is aimed at sites that sell stuff, even if your site is not commercially 
oriented, you are still likely to have some desired action you want your visitors to take 
which can be measured as a conversion and sign of how effectively your site delivers what 
you intend.

You may be happy with the conversions you are getting, and of course you can use the 
testing methods above to measure alternatives against the control versions of your pages, 
always aiming to get new winning pages that convert even better.
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If not, then it may be time to review the content of your main pages; the Homepage of your 
site and/or your sales landing pages. 

Your Homepage should let visitors understand what the site is about quickly and allow 
them to find other content that is likely to be of interest to them easily. 

Itʼs incredible how often sites for small businesses hide their contact details away under 
layers of other pages. Itʼs meant to provide customers with the information they are looking 
for and generate more business. Contact details should be prominent on every page, 
preferably in the header. If you want to be contacted by phone, make it easy to find the 
number!

Look at each Page and think what its purpose is. It should be clear. If not, change it. At the 
end of an informative Post or article, what would you like the reader to do? Whatʼs in it for 
them, whatʼs in it for you? 

Pages that are meant to convert should just have the one action available for a visitor. 
Providing too many choices leads to visitor uncertainty and prevarication, not decisive 
action.

You may have seen, or heard of, long copy sales pages. The kind that have big, bold, 
scary headlines, long stories, case studies, must-buy reasons, emotional triggers etc.... 

Do they work? Are they the right thing to do?

Well, the answer is, it depends. A sales letter should be as long as is needed to get the 
message across. Thatʼs all. 

Those long copy sales letters might indeed be long, but what would you take out? And the 
people behind them are master marketers. If long copy didnʼt work, they wouldnʼt use it.

Good copywriting is a bit of an art, but it can be learnt from a good copywriting course.

Think about your visitor again:

• Why are they on your site?
• What are they looking for?
• What do you have to offer them?
• What do you have that they canʼt get elsewhere? (your unique selling proposition - USP)
• Why should they take it from you?

Ensure your content addresses these points in an interesting and engaging way. 

Recognise their problem, tell them how you fix it and do it at the top of the page. Nobody 
wants to read your background history before they find out what you do.

Test your content on friends and colleagues and ask them to be critical. Donʼt be defensive 
and try and justify what youʼve done. Consider their comments and make changes that are 
valid.

And remember - test to see what works best!

Click to Return to Contents Table                                                                                                        Page ! 78

Copyright © D10 Solutions Ltd 2012 : All Rights Reserved. Personal rights only.                       View Copyright notice here                          

http://www.SecureDirectFastLink.com/GreatSalesCopy
http://www.SecureDirectFastLink.com/GreatSalesCopy
http://www.SecureDirectFastLink.com/Copywriting
http://www.SecureDirectFastLink.com/Copywriting
http://www.SecureDirectFastLink.com/WebsiteTesting
http://www.SecureDirectFastLink.com/WebsiteTesting
http://www.D10Solutions.com
http://www.D10Solutions.com


List Building

If you want to develop on-going relationships with customers and potential customers then 
you need to look at using a good quality autoresponder service.

This kind of service allows you to include a name 
capture form on your site (sometimes called a squeeze 
page) and so build a database list of names and email 
addresses. 

Done properly, this will can be a valuable asset to your 
business.

When someone signs up to your list, they are sent an 
initial email to verify that they really do want to go on 
your list (i.e. itʼs not a hoax entry). This is called a double 
opt-in. 

It is this level of commitment that helps ensure the 
emails that the autoresponder company sends on your 
behalf are delivered to your list and not marked as 
unwanted spam.

You can then specify a sequence of emails to be sent 
according to a time schedule if you wish. Perhaps you 
want to deliver valuable content one lesson at a time 
each day for five days, or send a reminder email seven 
days after the initial sign up.

You can build multiple lists for different niches (e.g. if 
you have multiple sites) and segment your lists by 
customer type - different product purchases, people who 
have bought, people who havenʼt yet etc...

To encourage someone to give you their details, you have to offer something useful and 
preferably valuable in return. Offering someone the opportunity to be bombarded by your 
sales messages day in, day out will not get you a big list!

Good options to encourage people to sign up to your list include:

• a bonus such as a free ebook

• a relevant and useful newsletter with good content (maybe include a preview)

• going on a waiting list for an event for a limited availability event

• special video or audio content

• limited offers 

Your list is valuable. Donʼt abuse it, and make it clear on your sign up form that you wont.
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Advanced

I hope this Cheat Sheet guide has given you plenty of useful information about both 
Internet Marketing and The Genesis/Dynamik Theme combination and that it will help you 
in building more effective, better performing websites with them. 

As you will have seen, and if you didnʼt already know, a lot of the work involved in internet 
marketing is time-consuming and repetitive. While this might not be a problem when 
working on a single site, when multiplied up across several sites it becomes impossible.

Unless your site is a labour of love (and many are of course), you may wish to think about 
how to best direct your efforts. Automating processes, concentrating on what youʼre good 
at, and preferably enjoy more, researching markets and developing sales strategies are all 
likely to be more productive for you than building yet more back links.

At this point, and youʼll know yourself if itʼs applicable to you yet, you may wish to think 
about how best to step up from working at the coalface to developing a business strategy.

If so, check out these business resources including, in particular: 

Getting Everything You Can Out Of All Youʼve Got - by Jay Abraham

How to Win Friends and Influence People - by Dale Carnegie

These are classic books whose content is applicable to any business, old or new, offline or 
online.

And Iʼd also recommend taking a look at these:

Outsourcing SEO - much of the off-page search engine optimization such as back link 
generation, article marketing, social bookmarking, press releases, blog commenting etc 
can be outsourced. Free yourself up to concentrate on developing your business, not 
dealing with small stuff. 

Internet Marketing Forum - this is a great resource to learn about and grow an internet 
marketing based business. Whether your interest is for an internet marketing related 
business itself, or how your existing business can benefit from its application, this can 
really help you get over the smaller hurdles and focus on bigger strategies to develop and 
succeed with.  Whether your thing is Affiliate Marketing, Local Business, SEO, PPC or 
whatever, you can find training courses, live webinars, webinar recordings, strategy 
guidance and a rarely found forum community that is totally supportive in answering 
queries and guiding you towards success.

Business Development Course - this course provides a straightforward, well focused 
approach to developing successful and most importantly, profitable businesses. 
Structure, strategy, systems, marketing, people, developing assets and cashflow are all 
covered neatly and succinctly. Check out the introduction video/pdf on how to grow your 
business faster.

You can also find additional material on Internet Marketing here.
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Two Page Cheat Sheet Checklist

1) Donʼt start by designing what doesnʼt yet exist!
2) Make a folder for the project
3) Open a text file for keyword notes
4) Market research - find and verify a market exists - is it hungry? Is it worth your while?
5) Can you add value? What makes your offer different? 
6) Research - themes, topics, related searches, discussions, forums
7) Generate keyword terms for research and analysis
8) Keyword Research - refine keywords - relevance, traffic, competition levels, value
9) Repeat from Step 4 until happy
10) Plan out a site based on all the above - overall theme, Categories, initial Posts
11) Think about and start creating content - articles, images, video, etc 
12) Buy a domain name - topic related keyword - or are you creating a brand ?
13) Point to host server 
14) Set up email and forwarding in cPanel for the site
15) Install WordPress - use Fantastico or manually
16) Configure WordPress Settings
17) - General Settings - set Site Name, Description and www or non-www
18) - Writing Settings - add ping list
19) - Comments Settings
20) - Media settings
21) - Privacy - set visible to search engines
22) - permalinks - /%category%/%postname%/ or just /%postname%/
23) Install Genesis Theme
24) Install Dynamik Child Theme
25) Install plugins
26) Plan site structure - whatʼs required - pages, content delivery, navigation options etc.
27) Think about focus - for better SEO and better PPC
28) What interaction will visitors have with the site - RSS, Email, Comments etc.
29) Set up folders and index files for redirects where required
30) Upload video content (if applicable) to AmazonS3
31) Configure eZs3 video players
32) Configure Genesis Theme and SEO settings
33) Upload images for header etc - rename image filenames first
34) Configure Header Area - Genesis & Dynamik settings
35) Configure Navigation - Genesis & Dynamik settings 
36) Configure Content - default layout, Page Layouts, Widget Areas & Hook Boxes
37) Configure Footer Area - add links to minor pages, remove WP Admin login
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38) Add Google Analytics Script & GoogleWebmaster Tools Verification code
39) Configure Dynamik Styling settings
40) Set Wrap area, margins, paddings etc. Match to Header size or vice versa
41) Adjust Widths settings for different Page Layouts etc
42) Remove Page Titles from pages if required
43) Define initial Categories
44) Start adding content 
45) Add standard Pages, Privacy, Disclaimer, Contact, Sitemaps etc
46) Add main Pages - About, product Pages, sales Pages, etc
47) Add Keyword rich descriptive title for Post(s)
48) Set Custom Document Titles
49) Choose layout
50) Add Keyword rich description
51) Add Keywords
52) Add Posts
53) Repeat 47 - 51 for each Post
54) Check internal and external links work correctly and go where expected
55) Add RSS Feed to Feedburner - add to Genesis Custom Feeds
56) Add Opt-in form and set up autoresponder
57) Start Traffic Program
58) - Forum Posts
59) - Other Blogs
60) - Article Marketing
61) - Press Releases
62) - Submit RSS feed to directories
63) - Start building Web 2.0 properties and social bookmarking
64) - Distribute video content
65) - Set up PPC campaigns
66) Monitor, measure, test, repeat
67) Outsource what you can
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Resource List

Dynamik Theme Cheat Sheet Memberʼs Area
DynamikTheme FAST Start

Genesis Framework
Dynamik Theme
Dynamik Theme Support Forum

WordPress
WordPress Support
Installing WordPress Manually
WordPress Codex
Ping List

WordPress Plugins
Google XML Sitemaps
WP Realtime Sitemap Options
WP-DB-Backup
WP-DBManager
BackupBuddy
Akismet
Anti-Spam Bee
SI Spam Captcha
Contact Form 7
Gravity Forms
cbNet Ping Optimizer
Tiny MCE Advanced
Yet Another Related Posts Plugin
SEO Smart Links
Sexy Bookmarks
RSS Footer
WordPress SEO by Yoast
ManageWP
Click Heat Dynamo
Nivo Slider
Responsive Image Slider
FeedWordPress
CommentLuv

Google Links
Googlemail (GMail)
Google Adsense
Google Adwords
Google Analytics
Google Feedburner
Google WebMaster Tools
Google Keyword Tool
Google Trends
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Domains and Hosting
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Contact

Cheat Sheet Comments

I hope you found this Cheat Sheet to be useful - If you have any feedback on it, then 
please visit the Dynamik Theme Cheat Sheet Blog where you can leave your comments 
on any of the Posts about the Cheat Sheet.

If you spot any typo errors, or if any of the links pointed to has changed or gone bad, 
please click here to submit details.

To ensure continued access to Cheat Sheet updates and additional materials that may be 
made available from time to time, please remain subscribed to the membership area 
mailing list that you joined when you received login details to download this document. 

You can also join, or stay subscribed to, the email newsletter at Cheat Sheet Updates for 
news of updates and other related information.

Affiliates - Find out more about joining our affiliate program here.

Dynamik Theme Support

If you encounter any issues in using the Dynamik Theme itself, you should visit the  
Dynamik Theme Support Forum  - It is likely your question will already have been asked 
and answered - just search and you will probably find.

WordPress Support

If your problem is WordPress or plug-in related, but not specifically an issue with the 
Dynamik Theme, then you should seek support at http://wordpress.org/support/ or the 
relevant plug-in developer.

Fast Step Internet Marketing

If you found this Cheat Sheet useful, you can also find further useful information on 
Dynamik Theme, with additional Guides and Resources here.

Additionally, my site www.FastStepInternetMarketing.com addresses many of the common 
“how to” and “what is” type of issues and queries involved in building a successful website.

Thank You
David Pritchard

You should not use the official Genesis or Dynamik Theme support forums for queries 
directly related to this Cheat Sheet. This Cheat Sheet has been independently produced. 

The writer has no connection with Cobalt Apps, LLC, developers of the Dynamik Theme, 
nor with CopyBlogger Media LLC, StudioPressTM and the developers of Genesis Theme.
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Addendums

Installing WordPress Using Fantastico De Luxe
A Step-by-Step Guide to installing WordPress using the Fantastico De Luxe script found in 
cPanel

Installing WordPress Manually
A Step-by-Step Guide to installing WordPress Manually which provides a little extra 
flexibility.
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Installing WordPress Using Fantastico De Luxe
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Installing WordPress With Fantastico De Luxe

To install using Fantastico, click the Fantastico De Luxe icon.

Select Fantastico

Then select the WordPress option from the menu on the left hand side, followed by “New 
Installation”

WordPress Option in Fantastico

This will start the process for installing WordPress. After a new version of WordPress has 
been released, it can take a while for the Fantastico scripts to get updated to install the 
latest version. This is easy to check and update when the initial install is complete.

The first screen that appears during the install process is shown below.
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First Screen for Installing WordPress in Fantastico

The “install on domain” field is usually auto-filled with the relevant cPanel’s domain name. 

If you are using WordPress as the basis for the whole site, leave the “Install in directory” 
field blank so that it is installed in the root directory of the domain. 

You can alternatively install the WordPress Blog in a directory on an existing site, such that 
it would appear as www.YourSite.com/blog . Specify the folder name you want in the 
“Install in directory” field. This folder will then be automatically created during the 
installation process.

Another option is to install your WordPress blog as a subdomain of your site such that it 
appears as www.subdomain.YourSite.com. In this case you first need to create a 
subdomain using the Subdomain button in your cPanel for the site using the name of your 
choice for the subdomain. When this is completed, you install WordPress as above and 
choose the subdomain from the “Install on Domain” drop down list.
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Enter an Administrator username. Avoid the name Admin. By default most installations will 
use Admin for this which significantly reduces the security of your site. Include a few 
numbers and other characters to make it less guessable by automated hacking tools.

Enter a strong password. Remember to write down your user name and password before 
you forget it! Or, if you run Roboform or 1Password this can all be done for you 
automatically.

Enter an Admin nickname. This will be the default user name that is attributed to the author 
of content for the site unless you set up other users too.

Enter a suitable email address. If you have lots of sites, consider setting up and using a 
central email address such as WordPress@........ .

Enter the site name - this is what will display at the top of your site in the header area. It 
can be changed later from with the WordPress General Settings.

Enter the site description - this is the tag line underneath the site name. Again you can 
change this at anytime in General Settings.

When all the details are filled, click on the Install WordPress button to get the screen 
below.

Second WordPress Installation Screen in Fantastico

... and then click on the Finish Installation button to get to the final screen below.
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Final WordPress Installation Screen in Fantastico

Here you can email the install details to yourself. Save them in a folder for future 
reference.

You will then get a confirmation screen to confirm the email was sent. Click “Back to 
WordPress overview”. This confirms the current installation on the site.

Confirmation Screen
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Now click “Visit Site” and you will be taken to the site itself which will look like this...

The Published WordPress Site

This is your site published using the default Twenty Ten WordPress Theme. You can see 
the site name and site description you provided during the installation process.

Now click the Login link under the Meta Heading and enter the user name and password 
you chose during the install. 

You can always get to this point by entering the following URL: http://your-site-name.com/
wp-admin

WordPress Site Login
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This will take you to the WordPress Dashboard for your site which will look something like 
this:

WordPress Dashboard

If the version of WordPress installed by Fantastico is not the latest, you should update to 
the current version by clicking the “Please update now” link at the top of the WordPress 
Dashboard that will be displayed if an update is available.

Click here to Continue with the Site Configuration

Or Click here to see How to Install WordPress Manually

Click to Return to Contents Table                                                                                                        Page ! 94

Copyright © D10 Solutions Ltd 2012 : All Rights Reserved. Personal rights only.                       View Copyright notice here                          

http://www.D10Solutions.com
http://www.D10Solutions.com


Installing WordPress Manually
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Installing WordPress Manually

The manual installation process for WordPress is only slightly more complex than using 
Fantastico De Luxe.  

It involves the following steps:

• Download the WordPress zip file 
• Upload it to your web host server (using cPanel this is easy)
• Unzipping and moving the contents to the right location
• Creating a creating a MySQL database and user (easy to do within cPanel)
• Editing a WordPress file with a text editor (again cPanel makes this easy)
• Then running the WordPress install file

The official WordPress guide to installing can be found here :
http://codex.wordpress.org/Installing_WordPress 

Weʼll step through it here to show the process step-by-step in full.

First go and download the current version of WordPress here :
http://wordpress.org/download/

Download and save it to your desktop, or wherever.
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In the Control Panel for your web-host, click File Manager....

... and upload the WordPress Zip file to the root directory of the site.
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When it has completed uploading, return to the File Manager....

... highlight the file zip file just uploaded and then extract (unzip) the files.
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After the file extraction is complete, close the extraction results window that appears.

Then double click the WordPress folder that will have appeared. This will display all the 
files it contains. 
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Highlight all these files to select them, then drag and drop (or cut and paste) them across 
to the root folder /public_html

Then remove the empty folder that is left behind, along with the Zipped WordPress file that 
you started with.
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That’s all the files in place.

For our example, this is going to result in WordPress being installed into the root directory 
of the site, i.e. for www.VisitSydneyNow.com 

An alternative option is to install your WordPress blog as a subdomain of your site such 
that it appears as www.subdomain.YourSite.com. 

In that case you first need to create a subdomain using the Subdomain button in your 
cPanel for the site using the name of your choice for the subdomain and then perform 
these steps within the subdomain. 

You can also install the WordPress Blog in a directory on an existing site, such that it 
would appear as www.YourSite.com/blog in which case the you first need to create that 
folder and then extract the files need to that folder.

Whatever the choice, you should eventually end up in a similar position to above with the 
WordPress files uploaded and unzipped into the correct location.

Now you need to create a SQL database.

As you do this, make a note of the Database Name, UserName and Password that you 
create along the way. It will be needed in a subsequent step.
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To create the database, go to the Control Panel and select the MySQL Database Wizard.

You can now create a MSQL database by entering a database name.

Then click “Next Step” which will let you create a user.
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Click the “Create User” button and give that user All Privileges in the next screen

Then click “Next Step” to complete the task. 
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You have now created a MYSQL database for WordPress, with a MySQL user with all 
privileges for accessing and modifying it.

Now we just have to configure WordPress so that it can use the database.

Return to the Home Screen in Control Panel then click File Manager and find the 
WordPress file called wp-config-sample.php in the root directory Public_html (or wherever 
you moved all the WordPress files to earlier).

Rename this file as wp-config.php, then open it using the Editor.

Then open the wp-config.php file using the Editor in cPanel.

The file that opens will look something like the one below. The entries near to the top of 
this file need editing where: 

‘database_name_here’ is replaced with the full name of the MySQL Database which will be  
similar to:  ‘something_databasename’

‘user_name_here’ is replaced with the full name of the MySQL User which will be similar 
to:  ‘something_username’

and ‘password_here’ is replaced with the Password you chose.
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Un-Edited WP-Config.php File

After Editing the WP-Config.php File
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Lower down the WP-Config.php file you will see text for the Authentication keys and Salts. 

These also need editing.

This is also where you can change the prefix for the WordPress database tables from the 
standard wp_ to something different. Just remember to include an underscore at the end.

You can type over the ‘put your unique phrase here’ text with your own, preferably lengthy, 

random and complicated text which should include upper/lower case, numbers and 
symbols.

Or you can visit the WordPress online key generator at 
https://api.wordpress.org/secret-key/1.1/salt/

This will generate the complete text for you - these entries have been partly blanked out 
just to prevent inadvertent use! 

Example of Using the Online Generator
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Just cut and paste the entire text from the online generator and replace the exact same 
lines in the WP-Config.php file so that it looks something like our example below.

You can also change the WordPress Table Prefix too to something a bit different.

The result should look like the example below.

When that has been done, save and close the file.

You’re now ready to install WordPress and complete this process.

To run the installation script for WordPress go to:
http://www.Domain-Name.com/wp-admin/install.php 

If you’ve installed the files into a subdomain instead this would be:
http://www.subdirectory.Domain-Name.com/wp-admin/install.php 

And if you’ve installed into a subdirectory instead, it would be:
http://www.Domain-Name.com/Folder-Name/wp-admin/install.php

In our example, as it is going to be installed into the root domain, we’ll go to:
http://www.VisitSydneyNow.com/wp-admin/install.php 

That will bring up the following screen:
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WordPress Installation Screen

Enter the Site Title which will appear at the top of the site, a username (anything but Admin 
for better security), a strong password and an email address for notifications etc.

You may prefer to restrict whether your site initially gets crawled by the search engine 
robots until you are ready to Post your initial content. 

If so, this can be changed easily after installation in the WordPress Privacy Settings menu 
option.

Finally, click the Install WordPress Button and.....
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.... it’s done.

Completion Screen for WordPress Installation

That’s it, you’re now ready to login to your site.

You can get to the login screen in future by entering the following URL:
http://www.your-site-name.com/wp-admin 
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When you login, the dashboard will look something like this, and you are ready to 
continue.

The WordPress Dashboard

To read more about manual installation options visit: 
http://codex.wordpress.org/Installing_WordPress 

Otherwise, click here to Continue with the Site Configuration
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